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Toyota tightens its stranglehold on the
Aussie new-car market - and looks
ahead to the large-car showdown

I feel good!
By NEIL McDONALD

OH, WHAT a feeling! Despite a massive 21.7
per cent market share – and a lead of 30,000 sales
to its nearest competitor – at the mid-point for
2006 new-vehicle trading Toyota Australia has
refused to declare that the year is all over bar the
shouting.
Nor is it looking to 2007.
“We’ll just keep looking over our shoulders and
think like number one but act like number two,”
Toyota Australia senior executive director of sales
and marketing, Dave Buttner, told GoAuto this
week.
“It would be nice to think that we could come
out of this year being number one – and that’s
certainly our objective. But in this marketplace
you can’t always predict what’s going to happen.
“I’m not going to say that by mid-year we’ve
got it in the bag. That would be arrogant and
conceited. We have absolute respect for our
competitors.”
With the arrival this weekend of Holden’s VE
Commodore, Mr Buttner is wary of making any
bold claims, acknowledging that the Commodore
will help lead a resurgence in the large sixcylinder market.

“I have no doubt Holden will do a wonderful
job with Commodore,” he said. “And I have no
doubt that that’s going to assist in stimulating that
large-six segment.”
Mr Buttner said that when the V6 Aurion
arrived around October it would also help
stimulate the segment. “But, most importantly,
we can gain share above and beyond whatever
we’ve been doing with that large-six segment in
the past,” he said.
Aurion’s Avalon predecessor was swamped in
the marketplace, largely because it was already a
superseded design when launched here in 2000.
Production ceased 12 months ago.
Still, Mr Buttner acknowledged that with
Toyota’s lead of 30,000 vehicles this year, it was
well placed for 2006.
He said Toyota’s launch strategy for the fourcylinder Camry and V6 Aurion was working well,
despite suggestions the Aurion was gaining the
lion’s share of marketing dollars.
“Camry’s always been around and it has always
been a strong competitor,” he said. “For Camry,
the whole theme of the launch is rejuvenation, not
only in Australia but globally. We’ve now got a
vehicle that has always had substance but now it’s
got style.”
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Dave Buttner

However, with the Aurion, Toyota was
launching “something totally new in the
marketplace”.
“So it’s not rejuvenation,” he said. “We need
to build the foundation progressively so we’re
preparing the marketplace for this new large
family passenger six, and our research is showing
us that the recognition of the name is growing
month after month.”
Mr Buttner said the car’s name recognition
was high, on the back of strong media messages
through AFL and Formula 1-style ads the company
had been running.
He also believes there will be little substitution
of Camry buyers into the Aurion on the back of
the strong media push for the V6.
“There is always a potential for that but we’ve
never launched a new car into the marketplace
thinking about substitution,” he said. “Our
total objective of any new product is for
incrementality.
Continued next page
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I feel good!
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“While there is potential for that to happen it’s
certainly not our plan.”
With petrol prices continuing to skyrocket, Mr
Buttner believes Toyota’s “four” (Camry, for now) and
“V6” (Aurion) strategy is gaining stronger ground.
Because both the Camry and Aurion are built on
the same production line, the company can switch
production between four and six cylinders relatively
easy, depending on demand.
“Our strategy will continue to be offering the
marketplace fit-for-purpose vehicles with a fuel
economy that’s appropriate for the times,” he said. “We
certainly have the flexibility within
our manufacturing facility,
although it’s not ultimately
flexible.”
Many fleet buyers and
prospective fleet buyers have
already driven both cars at
Anglesea near Melbourne and
Sydney’s Eastern Creek race
circuit.
Toyota’s success last month was its
biggest on record, and its biggest first half
result ever, significantly leading in the booming
small-car and medium-sized SUV segments.
To June 30, Toyota sold 104,619 vehicles – an
increase of 3.9 per cent on the previous record for the
first half set in 2004.
Corolla achieved 5912 sales, Yaris 2611, RAV4
1578 and the Prius 182.
“So if you look at those four models, they’re in the
segments that are booming,” Mr Buttner said.
With 22,392 sales, Toyota outsold its nearest rival
– Holden – last month by 8785 vehicles, achieving a
market share of 23.2 per cent for the month compared
to Holden’s 14.1 per cent. YTD Holden has a 15.4 per
cent share.
The nearest rivals to Corolla were the Mazda3
(2121) and Holden Astra (1949), while the Honda
Civic (1717) beat Ford’s Focus (1422) and a resurgent
Mitsubishi Lancer (1498).
“While the overall market is down on last year and a
few segments are in significant decline, the strength of
commercial sales indicates that business confidence was
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very high,” Mr Buttner said.
Yaris was significantly ahead of its light-car rivals last
month, beating the Hyundai Getz (1964) and Holden
Barina (1270). Ford’s Fiesta (490) was pipped at the
post by the Suzuki Swift (934), Honda Jazz (876), Kia
Rio (687) and Mazda2 (571).
The RAV4 topped the compact SUV segment in the
first six months with sales of 7999 – an increase of
27.3 per cent. Last month the RAV again outsold the
Subaru Forester (1403), Nissan X-Trail (1256) and
Honda CR-V (1229).
Toyota has also reasserted its leadership of the lightcommercial vehicle market. HiLux has topped the 4x2
and 4x4 pick-up/cab-chassis segments YTD, with
combined HiLux sales up 40.1 per cent for
the year-to-date. HiAce controls the
van segment with an almost
40 per cent share, its sales
increasing 53.6 per cent
so far this year.
Federal
Chamber
of
Automotive
Industries chief
executive Peter
Sturrock
said
that
underlying
Corolla Sportivo
consumer confidence was
still strong with buyers shrugging off petrol prices and
an interest rate rise.
The overall new-vehicle market in the first six
months of this year has softened 3.4 per cent on the
record first half set last year.
Light-car sales were up 9298 vehicles or 19.6 per
cent for the first six months compared with 2005, while
small car sales rose 2994 vehicles or 2.8 per cent for
the period over last year.
“The June results were a continuation of the strong
trend towards smaller cars, which has been evident
for more than a year and has clearly been accelerated
by the recent substantial increase in fuel prices,” Mr
Sturrock said. “In broad terms, consumers remain
enthusiastic about new-car purchases, although they
are clearly making different choices.”
The FCAI believes the arrival of the VE Commodore,
new Camry and Aurion will lift sales in the second
half.

Pos

Brand

Sales

% Share

1

Toyota

104,619

21.7

2

Holden

74,399

15.4

3

Ford

60,277

12.5

4

Mazda

32,516

6.7

5

Mitsu

28,012

5.8

CATEGORY STANDOUTS
Light
Pos

Model

% Share

1

Toyota Yaris

23.2

2

Hyundai Getz

18.8

3

Honda Barina

13.1

Small
1

Toyota Corolla

21.7

2

Mazda3

14.9

3

Holden Astra

9.6

Medium (under $55,000)
1

Toyota Camry 4

29.0

2

Mazda6

21.8

3

Honda Accord Euro

17.6

Large (under $80,000)
1

Holden Commodore

41.0

2

Ford Falcon

33.9

3

Mitsubishi 380

10.4

SUV Compact
1

Toyota RAV4

20.5

2

Subaru Forester

17.0

3

Nissan X-Trail

14.1

SUV Medium
1

Ford Territory

31.8

2

Toyota Prado

22.1

3

Toyota Kluger

8.9

SUV Luxury
1

Mercedes M-class

2

Lexus RX

15.1
14.0

3

BMW X5

12.9

Source: VFACTS, July 2006
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French
lessons
GM to begin alliance
talks with Renault-Nissan
By TERRY MARTIN

A GLOBAL alliance between General Motors
and Renault-Nissan, which could see the latter
purchasing as much as a 20 per cent stake in the
American auto giant, is being touted after the GM companies might work to our mutual benefit.
board last week endorsed a recommendation to
“Given the complexity of any potential
engage in discussions.
relationship, it has to be carefully considered
With the boards of Nissan and Renault having on its merits before coming to any conclusion.
also declared their interest in seeking talks, GM We are committed to an objective and thorough
chief executive Rick Wagoner will
review of that potential.”
now meet with Renault-Nissan CEO
Mr Kerkorian’s Tracinda Corporation
Carlos Ghosn – later this week, it is
holds a 9.9 per cent share in GM and has
understood – to discuss the proposed
a representative, Jerry York, on the board.
alliance, which is the brainchild of
Mr Kerkorian has reportedly urged Rick
GM’s fourth-largest shareholder Kirk
Wagoner to sell a 20 per cent stake of
Kerkorian.
the world’s biggest car manufacturer to
“General Motors has a lot of
the Renault-Nissan Group, which is the
experience with different types of
fourth-biggest car-maker with combined
alliances, and some have provided
annual sales of more than six million.
significant benefits to GM’s
Renault has a 44.4 per cent share in
competitive position and financial Rick Wagoner Nissan, while Nissan has a 15 per cent
strength,” said Mr Wagoner in a statement. “We
will enter into discussions with the managements
of Renault and Nissan with an open mind – eager
to hear their ideas of how an alliance between our

stake in Renault. The French government also has
a 15 per cent stake in Renault – and is supportive
of the discussions with GM.
“We periodically receive interesting proposals

Carlos Ghosn
and we owe it to the company and its shareholders
to explore how they might work, and to objectively
weigh the potential benefits and issues that each
might present,” Mr Wagoner said. “That is exactly
what we recommended to the GM board in this
specific case, and exactly what it has agreed we
should do.”
GM’s share price has risen since the speculation
about a potential alliance with Renault-Nissan;
however, the move has attracted encouragement
and criticism in equal measures. Some automotive
watchers consider it a manoeuvre to divert
attention from GM’s severe financial problems
in North America, while others see it as a plot
to overthrow Mr Wagoner in favour of “Le Cost
Cutter” Carlos Ghosn.
Many see it as a means for Renault and Nissan
to reduce costs – and also risk – in developing new
technology. But for GM, the benefits in sharing
parts and designs with the French and Japanese
brands are not so clear.

Career Opportunity at Volkswagen
CRM Specialist
Volkswagen Group Australia currently has an opportunity for a CRM Specialist to join our Marketing Department. Based in Botany,
NSW, the role of CRM Specialist will be responsible for:
• Working closely with the dealer network to ensure accurate entry of retail information and prompt follow-up
and maintenance of prospect data.
• Implementation of a customer relationship strategy to ensure improved prospecting and brand loyalty.
• Coordinating customer, dealer and product research activities.
• Management of external agencies to ensure executional excellence of CRM program.
• Content planning, development and distribution of the Volkswagen Magazine.
• Manage the Volkswagen Genuine Merchandise range of products.
In this role it is essential that you have Marketing qualifications and experience working with advertising agencies to develop
direct marketing campaigns. Experience with quantitative research and analysis would be advantageous.
This position requires someone with exceptional time management skills and excellent written and verbal communication skills.
You will need to possess a friendly and professional attitude, customer relations skills, a willingness to take on projects and the
ability to work as a valued team member.
Volkswagen Group Australia has experienced exciting sales growth over the past 12 months.
With many new, innovative and exciting products due for launch over the coming 12 months,
and the potential to grow with the organisation, this really is a great time to join Volkswagen.
To register your interest, please forward your application to derek.hale@volkswagen.com.au
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Hofmann hits out
Audi Oz boss claims
resale values match
BMW and Mercedes
By NEIL McDONALD

AUDI Australia managing director Joerg
Hofmann has hit out at perceptions that the
prestige German brand is a rung below BMW and
Mercedes-Benz.
Citing resale values as a prime example, Mr
Hofmann said media reports tended to show Audi
vehicles in a favourable light but often reached
what he claimed was an incorrect conclusion
that its residual values were worse than its main
German competitors.
“In most of them you come to the conclusion Australia Tony Robinson supported Mr Hofmann’s
that our car is on the same level, or most of the views. He told GoAuto that BMW and MercedesBenz have trouble with poor residuals
time, superior to our competitors,” he
for their upper-end models – just as
said. “(But) sometimes in the same article
Audi does.
you see the very last sentence saying,
“They are definitely not alone there,”
‘Unfortunately, well, the Audi would be
he said. “You only have to look at
my choice but consider when you sell the
residuals for a 7 Series. It comes down
car you lose … whatever $3000 or $5000
to a case of who manages it better.”
… compared to your competitor.’”
Mr Robinson said in the past few
Mr Hofmann claimed such statements
years Audi had done a lot of work on
were incorrect, arguing that poor residuals
improving its line-up and equipment
may have been weakness of the Audi of
levels, particularly in the area of
the past “but not today”.
“You will see me repeating the message Joerg Hofmann residuals on its A4 range. “Audi has
over the next months and years – the Audi of the
past is not the Audi product of today,” he said.
Independent fleet executive from Sureplan

one of the best fleet programs and servicing deals
compared to its key rivals,” he said.
Mr Hofmann conceded that the A6 and A8

models needed more work on residuals to lift
perceptions. Quoting Glass’s Guide residuals for a
2004-2005 A3 versus a BMW 120i and MercedesBenz A190, Mr Hofmann said an A3 showed a
better residual after three years ownership and
60,000 kilometres – 68.37 per cent compared with
the 67.83 per cent for both the BMW and Benz.
“This is really a success story for us,” Mr
Hofmann said.
In the B segment, the A4 2.0 performed
strongly against the BMW 320i, Mercedes-Benz
C180K and Lexus IS200. The A4 residual was
64.46 per cent, ahead of the Lexus IS200 (the
previous model) on 62.03 per cent and BMW 320i
on 64.20 per cent. The Mercedes-Benz C180K
proved strongest with a 67.39 per cent residual.
FULL STORY: CLICK HERE

Business Development Focus
Field Service & Parts
Nissan Motor Company Australia provides unique and innovative automotive products and services that deliver
superior value to its stakeholders. Due to an internal promotion we are seeking a high performing Field Service
and Parts professional in Adelaide to significantly grow the parts and accessory business, develop Nissan Dealers
service operations whilst maintaining the highest levels of customer satisfaction.
Reporting to the Manager, Fixed Operations in Melbourne, primary responsibilities of this role will include
identifying and creating new market opportunities, support Dealer performance, ensure the effective promotion of
Nissan’s parts and service capabilities across South Australia and provide technical support, optimising customer
satisfaction.
Your proven experience in promoting new market opportunities and your ability to meet customer expectations
are essential. Your excellent written and verbal communication skills and ability to liaise and network within the
automotive sector will be highly regarded. You will require technical or tertiary qualifications in a relevant field, and
experience within the automotive industry will be an advantage.
Applicants should apply in writing by 20 July 2006 to Cathy Ryal, Manager Human Resources & Administration,
Locked Bag 1450, Dandenong South, Vic 3164 or via email careers@nissan.com.au
John Mellor's
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Livina laid bare
New Nissan global car
unlikely for Australia
By MARTON PETTENDY

NISSAN is the latest car-maker to highlight the
importance of China’s booming economy to its
expansion plans by announcing that, for the first
time, it will launch a brand-new model there
ahead of other global markets.
Revealed in sketch form last week and to be
dubbed Livina Geniss in China, where the fivedoor people-mover will go on sale this year, the
all-new B-segment car is based on platform shared
with Renault and was designed and engineered at
the Nissan Technical Centre in Atsugi, Japan.
Although the newest Nissan marks a renewed
focus on the Chinese market by Japan’s secondlargest car company, it is believed Livina Geniss
– the first of a family of model variants to emerge
over the next two years – is designed primarily for
Asian markets.
It is therefore unlikely to be made available to
Nissan Australia, which continues to evaluate the
Micra for local sales as a possible light-segment
contender that could eventually be positioned

Livina Geniss
below its slow-selling Pulsar replacement, Tiida.
“Livina Geniss is not in the sphere of our
agenda at this stage,” a Nissan spokesman told
GoAuto this week.
The seven-seat Livina Geniss will make its
world debut at the Guangzhou International Motor
Show later this month and, according to Nissan, is:
“Based on the concept of a luxurious, yet practical
vehicle ... The exterior features a bold, modern
design and is complemented by a
highly flexible interior that provides
multiple seating arrangements and a
high standard specification.”
China’s model will be manufactured
at the Huadu plant in Guangdong
Province, which is owned by Nissan’s
Chinese
joint-venture
partner
Dongfeng Motor Company.

Other variants will be produced at various
facilities globally. Most are expected to be powered
by a 1.8-litre four-cylinder petrol engine featuring
continuous valve timing control (C-VTC).
“This new family of global cars represents
a substantial investment for Nissan,” Nissan
executive vice-president Carlos Tavares said. “We
expect the Livina Geniss and the other variants
to become significant contributors to Nissan’s
growth in China and other key global markets.”
Nissan claims Livina Geniss sales are expected
to rival those of both Tiida and X-Trail by reaching
200,000 units globally. Including its derivatives,
the new car is just one of nine new models Nissan
plans to release worldwide in its current business
year – as well as one of a total of 28 Nissan hopes
to launch during its three-year product plan that
ends in March 2008.

FORD PERFORMANCE VEHICLES
SALES & BUSINESS PLANNING MANAGER
We have designed and produced performance vehicles for more than a decade and continually set and
exceed benchmarks in our industry. We currently seek the services of a Sales & Business Planning Manager
to drive sales, develop business plans and communicate these plans across all areas of the organisation.
The role is a pivotal position with an emphasis on analytical competence and the responsibility for all internal
long term market planning and network development duties.The successful candidate will possess high levels
of integrity, drive and discipline required to consistantly achieve sales volume commitments. Experience in
Dealer Planning and Network Development will be an advantage.The role requires a Tertiary qualification in
a business related discipline, at least 5 years experience in automotive Marketing & Sales and experience working with automotive dealers in a wholesale or retail capacity. Strong planning & coordination skills, a sound
knowledge of the sales and product planning processes and high levels of written, verbal and computer based
communication skills are essential. Applications must be received by Wednesday 19 July, 2006.

Enquiries can be made to Zhana Garkinis on (03) 9300 7100.
Applications for this position, including resume, should be forwarded
John Mellor's
to the attention of Zhana Garkinis, Ford Performance Vehicles,
33 Glenbarry Rd Campbellfield, 3061 or email zgarkinis@fpv.com.au
GoAuto -news is produced by GoAuto Newsroom, Australia’s most innovative automotive publishing group
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Challenger coming
Aussie arrival of reborn
US muscle car hinges
on other RHD markets
By MARTON PETTENDY

AUSTRALIANS may have good reason to lament
the fact Dodge’s new-generation Charger sedan is
unlikely to ever be sold here, but the US muscle
car brand’s bristling new Challenger coupe could
well sufﬁce as an unexpected consolation prize.
Unveiled in concept guise at this year’s Detroit
motor show in January, the wild new Dodge
coupe was last week conﬁrmed for left-hand
drive production and, if enough right-hand drive
countries express interest in it, Challenger could
become Dodge Australia’s performance ﬂagship.
The ﬁfth biggest-selling car brand in the US,
Dodge will be relaunched in Australia in midAugust when the Caliber small hatch is released.
The striking Dodge ﬁve-door will be joined in
early 2007 by the mid-sized Nitro off-roader and,
if approved for RHD production, the Challenger

Chrysler CEO Tom LaSorda green-ﬂags the Challenger
could be the third Dodge model to be made
available here.
However, with a 2008 on-sale date in the US
it is likely other future Dodges may precede it,
including the Swift-like Hornet light hatch that
debuted at the Geneva motor show in March.
“We haven’t seen this kind of spontaneous,
passionate response to a car since we unveiled the
Dodge Viper concept in 1989,” Chrysler Group
president and CEO Tom LaSorda said. “It’s
bold, powerful and capable. It’s a modern
take on one of the most iconic
muscle cars, and sets
a new standard for
pure ‘pony car’
performance.”
Chrysler Group
Australia’s general
manager
(national

sales) Brad Fitzsimmons said Australian
Challenger sales depended on other RHD
markets.
“We’re excited that the Dodge Challenger is a
go. The Chrysler Group is famous for two-door
muscle cars in Australia with the success of the
Charger in the ’70s, and we would love to add the
Dodge Challenger to the exciting Dodge line-up
that is coming to Australia,” he said.
“We will be putting our hand up for the
Challenger. Whether or not it will be produced
in right-hand drive remains to be seen; it really
depends on demand in other right-hand-drive
countries for a solid business case.”
The new model features the same long
bonnet and wide stance that distinguished the
now-famous Challenger coupe and convertible
produced between 1969 and 1974.
FULL STORY: CLICK HERE

Business Development Manager
• Located at Hawthorn East, Victoria
• Full time position
• Leading Fleet Management Company
FleetAustralia is one of Australia’s leading ﬂeet management companies, and on course to be the #1 provider of ﬂeet
management and leasing solutions in Australia.
We are currently looking for a Business Development Manager with exceptional drive, initiative and a will to win new
business opportunities. The role requires the ability to negotiate at senior management level with medium to large
corporations.
A successful history in corporate sales or an account management environment with experience in vehicle leasing is a
pre-requisite. Tertiary qualiﬁcations will be highly regarded.
Attractive remuneration packages will be negotiated, including participation in a generous sales commission plan.
Are you interested?
JohnPlease
Mellor's
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Clean
sweep
BMW takes its time with
hybrids - and embarks
on other eco ideas
By NEIL McDONALD

A HYBRID vehicle from German prestige marque
BMW is not expected to appear before the end of
this decade, according to board member Burkhard
Goschel.
Outlining BMW’s future moves in alternative
power generation and other fuel-saving
initiatives, including stop-start and bio-fuel
Hydrogen
engines, Professor Goschel told GoAuto that the
7 Series
company’s hybrid power system would be a highIn the meantime, Prof Goschel confirmed that in-car storage systems for hydrogen but that this
end unit which was beyond the technology of the
BMW would expand its technology envelope at remained an expensive issue.
current powertrains now available.
“You need at least 10kg of hydrogen for a good
“It will take time, because a high-end solution the end of this year by introducing a “brake energy
regeneration” system that relies on an oversized range of operation,” he said. “You can do it by
is not on the market now,” he said.
battery to engage
gaseous storage but it needs to be
Although refusing to divulge specific details,
the
alternator
reasonable pressure of 900 bar,
he said the BMW system
only
during
which is quite a lot and not easy to
provided a “new way of
deceleration.
handle.
hybrid solution”.
By
actively
“Most of our fleets working on
BMW is working
controlling
the
fuel cells are going down to 700
with DaimlerChrysler
alternator
and
bars, which is even not very easy.
and General Motors on
battery
charge
“With our 7 Series going with
a fully integrated dual
electronically,
the
liquid hydrogen the car is operating
electric motor and a
alternator can freewheel
very well but with the handling of
fixed-gear transmission.
during
cruise
and
liquid hydrogen is also not so very
Known
as
twoacceleration, while the battery
easy.
mode hybrid, the system
supplies the necessary power to Burkhard Goschel
“There is some work to do
features low- and high-speed
the car. The battery will also be used in a to store hydrogen on-board in a car. That is the
electric continuously variable
Two-mode
conventional manner to power auxiliaries.
question we have to solve in the future. But in the
transmission modes. The system
BMW claims the system can reduce fuel end, using hydrogen would be the most efficient
also incorporates four fixed gear hybrid drivetrain
ratios for high efficiency and power-handling consumption by three per cent and frees up to the way for mobility of the future.”
drive wheels the energy that would have been
Biofuels are growing in Europe but Prof
capabilities.
Goschel believes the push for E85 fuel – 85 per
Like the Lexus GS430h, the BMW system used to power the alternator.
Prof Goschel also said BMW also remained cent ethanol and 15 per cent petrol – has more to
is similar in size and mechanical content to a
conventional automatic transmission. However, it strongly committed to hydrogen and fuel cells do with politics than any practical fuel saving.
He believes making a special fuel for lowcan operate in infinitely variable gear ratios or one and was stepping up its planning for bio-fuels.
He said the company was well advanced with volume cars is not a long-term solution.
of the four fixed-gear ratios.
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Turn more of your customer's
voices into faces!
Research shows that dealers miss up
to 6 out of 10 potential sales opportunities
from poor handling of phone enquiries.
When you implement our unique focused
appointment strategy you will achieve
increases in appointments made and
customer show ups.
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TDI war cry
R10

Audi Australia is set to sell diesel message with Le Mans-winning R10 racecar
By NEIL McDONALD

AUDI is planning to bring its Le Mans-winning
V12 R10 turbo-diesel racecar to Australia to
highlight its commitment to “TDI”, following
confirmation last week that within three months
its entire four-door range would have at least one
diesel variant.
Audi is claiming it will be the first car-maker
in Australia to offer a diesel variant across its
full four-door range – from small cars through to
large 4WDs – once the Q7 TDI (September) and
upgraded A3 Sportback TDI (October) arrive.
Speaking at the launch last week of the A4 3.0
V6 TDI and A8 4.2 V8 TDI, Audi Australia general
manager marketing Javier Degen said the company
was planning to show the R10 at the Australian
International Motor Show in Sydney in October.

Q7

The company may also consider running the
car with an Australian race-driver at the wheel,
in a similar manner to BMW’s high-profile F1
sprint (with Mark Webber at the wheel) across
the Sydney Harbour Bridge before last year’s
Australian Grand Prix.
The Bathurst race circuit has been suggested
for the spin but nothing has been confirmed.
The R10 rewrote the Le Mans history books
last month by being the first turbo-diesel race
car to win the 24-hour event. The all-aluminium
484kW/1100Nm 5.5-litre V12 TDI even managed
to do 14 laps of the 14km circuit before refuelling,
against petrol rivals that had to refuel after five laps.
Audi Australia managing director Joerg
Hofmann said TDI was critical to the brand’s
success in the future.
“The introduction of TDI in Australia
is an important part of the brand’s longterm strategic growth,” he said. “Long
gone are the days of dirty, smelly, noisy
diesel engines. Audi’s TDI is proof that
luxury, economy and performance can
co-exist even in the most luxurious of
passenger cars.
“The A6 now accounts for 42 per
cent of A6 sales.”
The TDI ranks have expanded with
the arrival this month of the A4 3.0

TDI quattro and twin-turbo A8 4.2 TDI quattro.
The new 171kW/450Nm V6 TDI in the A4 will
also replace the 165kW/450Nm V6 TDI in the A6
later this year.
Even before it goes on sale in September, the
3.0 TDI Q7 quattro has accounted for 67 per cent
of pre-orders. In October, the A3 TDI will receive
an engine upgrade with a 126kW/320Nm 2.0-litre
four-cylinder likely to replace the current car’s
103kW/320Nm engine.
Audi is slowly edging its way up in the sales
stakes, buoyed by awards like the NRMA/RACV
“best luxury car” award for the 3.0-litre TDI A6
– the first diesel-engined sedan to win a category.
Mr Hofmann said such awards heralded a
newfound awareness and acceptance of diesel
engines among Australian car-buyers.
Audi first launched a TDI version of its Allroad
quattro here in 2001, followed by A3, A6 and late
last year, its first A4 TDI model.
Audi sales have grown from 3016 in 2000 to
4808 last year with a forecast this year of more
than 5500, equivalent to a 30 per cent lift in
volumes driven by new models including the Q7.
In year-to-date terms, the company is currently
12 per cent up over last year.
“Our target this year is for double-digit
growth,” Mr Hofmann said.
Diesel maximus – next page
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Diesel maximus
Massive twin-turbo V8
TDI sedan targets the
top end of town
By NEIL McDONALD

IT IS a generally held maxim that high-end luxury
cars are the exclusive domain of petrol engines
with at least eight cylinders, right?
Well, Audi has re-written the rulebook on
accepted thinking, launching a bold attack on the
luxury-car segment by introducing a twin-turbo
common-rail turbo-diesel engine into its rangetopping A8 sedan.
The addition of the 4.2 V8 TDI brings to six the
number of A8 models, which start from $169,950
for the 3.7-litre quattro.
By adding a TDI, Audi has beaten MercedesBenz, which is planning a 173kW/540Nm turbodiesel S-class later this year, and Jaguar, which is
trialling an XJ sedan locally to test buyer reaction.
BMW has said it is unlikely to introduce a turbodiesel 7 Series – at least until it gauges how
successful its rivals are.
Audi also remains the only Euro importer to
offer all-wheel drive in its limousine line-up.
Priced from $210,000, the A8 TDI boasts
sportscar-like performance from its 4.2-litre twinturbo TDI V8, which develops 240kW at 3750rpm
and 650Nm from 1600rpm.
The beefy diesel endows the car with a 0100km/h sprint time of 5.9 seconds and a top speed
governed to 250km/h. Average fuel consumption
is 9.7L/100km combined, giving the limousine a
claimed touring range of 950km from its 90-litre
fuel tank.

In keeping with Audi’s technology edge, the V8 adopts chain drive for the camshafts and
ancillaries.
4.2 TDI benefits from the latest diesel technology
As with all A8 models, the TDI benefits from
and is paired with a six-speed Tiptronic automatic
with a dynamic gearshift program and additional an advanced aluminium space frame that helps
sports program, as well as quattro all-wheel keep weight down to 1945kg and, visually, there
is little other than badging
drive.
to distinguish the car from
Its compact V8 has the
PRICING:
latest-generation
common- A8 3.7 quattro (a)
$169,950 its petrol siblings.
The limousine shares a
rail technology with piezo A8 4.2 quattro (a)
$203,000
injectors, variable turbine A8L 3.2 FSI (a)
$159,000 four-link front suspension
self-tracking
geometry, twin intercoolers and A8 4.2 TDI quattro (a)
$210,000 and
rear
twin exhausts with particulate A8L 4.2 quattro (a)
$218,100 trapezoidal-link
filter. The particulate filter A8L 6.0 W12 quattro (a) $326,000 suspension. It also has
adaptive air suspension
reduces harmful emissions and
diesel smoke and is designed to last the lifetime of with continuous damper control and four settings
ranging from comfort and dynamic.
the vehicle without servicing.
Equipment levels mirror the 4.2 petrol V8. This
The 4.2-litre TDI V8’s twin variable geometry
turbos each serve one bank of cylinders and have includes adaptive Xenon headlights, 19-inch alloy
a maximum boost pressure of 2.5bar. They are wheels, dual front, side and curtain airbags, ABS
designed to deliver high torque even at low engine with brake assist, ESP, alarm, sonar front and
rear parking, front and rear foglights, LED rear
speeds, with no turbo lag.
The engine itself is the latest in lights, sunroof, a full-size spare wheel, keyless
Audi’s “V” design with aluminium start, six-disc eight-speaker CD stereo and cruise
cylinder heads and four valves control. It also has Valcona leather upholstery,
per cylinder. The engine block multi-media interface/navigation/TV with colour
itself weighs 62kg and is made monitor, a height- and reach-adjustable steering,
of vermicular graphite cast iron, an automatic closing bootlid, multi-function
which helps achieve an overall sports steering wheel and electric front seats with
engine weight of 255kg, 15kg less electric seatbelt adjustment.
than its predecessor, the 4.0 TDI,
For drive impressions, go to
which was not sold here.
www.goauto.com.au from this Thursday.
Like Audi’s V6 engines, the
You decide – next page
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You decide
A4 TDI V6 set at same
price as petrol model
By NEIL McDONALD

DIESEL is just as good as petrol. That is the
message Audi Australia is sending to buyers as
it pitches its new $86,700 A4 3.0 TDI V6 at the
same price as the A4 3.2-litre FSI petrol V6.
Audi claims the 3.0 TDI V6 is the most powerful
six-cylinder diesel engine in the prestige smallmedium sedan class, eclipsing even Peugeot’s
forthcoming 150kW/440Nm HDi 2.7-litre V6 for
the 407. (The engine is currently only available in
the 407 coupe.)
Compared to even the 3.2-litre FSI petrol V6,
the TDI V6 is a bahn-stormer.
Developing 171kW at 3500rpm and 450Nm
from 1400rpm, the TDI quattro is just 17kW shy
of the 3.2 V6 but develops 120Nm more torque.
The latest-generation direct-injection diesel
propels the A4 to 100km/h in a claimed 7.5
seconds, on its way to a governed top speed of
245km/h.
Significantly, the car will also return
8.4L/100km combined (according to a lab-based
fuel-consumption test), enabling Audi to claim that
the A4 will travel 750km on one tank of fuel. The
TDI also meets Euro 4 emission standards.
Furthermore, Audi engineers have aimed to
reduce noise levels both inside and outside the
car, claiming the TDI V6 sets a benchmark in the
segment for quietness.

Like all of Audi’s “V” generation engines, the
TDI V6 has compact dimensions and weight,
tipping the scales at 219kg and making it one of the
lightest turbo-diesel six-cylinders in the world.
The camshafts, like the oil pump, are chaindriven for durability and longevity. The engine
has common-rail technology, the latest piezo
injection system and the turbocharger sits inside
the engine’s “V” to optimise available space.
The turbo’s efficiency is enhanced by twin
intercoolers running in parallel, keeping intake
air temperatures down.
Like other quattro models, the TDI V6 features a
permanent four-wheel drive system with self-locking
centre differential mated to an electronic stability
program. It is paired with a six-speed automatic
transmission with a sequential-manual mode.
Apart from ESP, safety equipment also includes
anti-lock brakes, brake assist, brake disc wiping
system, electronic differential lock, dual front,

side and curtain airbags and front seatbelt
pretensioners.
Standard features also include climate-control
air-conditioning, electric front seats with electric
lumbar control, Bluetooth mobile connectivity,
17-inch alloys, front and rear foglights, sports
suspension and acoustic rear parking sensors.
Volterra leather upholstery, burr-walnut trim, a
multi-function sports steering wheel with paddle
shifts, cruise control, 10-speaker Chorus CD stereo,
auto dimming rear-view mirror, a trip computer,
speed-sensitive power steering and automatic rain
and headlight sensors are there, too.
As the volume model here, the A4 accounts for
about 25 per cent of total Audi numbers and Audi
Australia expects the 3.0 TDI to account for about
five per cent of total A4 sales.
For drive impressions, go to
www.goauto.com.au from this afternoon.
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Three wishes

zzz

More features, power and
ESP across the range!
By MARTON PETTENDY

MAZDA’S force-fed MPS hot-hatch gave us our
first glimpse of it last week, but now the resurgent
Japanese car-maker has launched a facelifted
version of its entire Mazda3 sedan and hatch
range in Australia.
The revised Mazda3 goes on sale this week,
headlined by new exterior styling, extra equipment,
upgraded engines and transmissions and the
availability of a stability control system across the
entire two-body style, four-grade line-up.
As such, Mazda is expected to claim it is the
first volume-selling brand to offer stability control
with every variant of its small car. Hyundai
claimed a similar first in the light-car segment
when it made stability control optional across its
Getz range in February.
However, while the switchable dynamic
stability control (DSC) and traction control
system is available for an extra $1000 on the
mid-spec Maxx and Maxx Sport variants, and the
bigger-engined SP23, buyers of the entry-level
Neo must pay $1830 for it as part of an optional
safety pack that also includes twin front and rear
side airbags.
Besides the significant new optional accidentavoidance feature, the base-level Mazda3 Neo
also picks up an anti-lock braking system (ABS),
electronic brake-force distribution (EBD) and
emergency brake assist (EBA) as standard – for
an increase of just $200.
While the Mazda3 Neo hatch and sedan are
now priced from $20,990 ($22,990 auto), Maxx

sedan and hatch pricing rise by $500 to $25,500 variant’s four-speed self-shifter, which continues in
($27,500 auto) and Maxx Sport sedan and hatch lesser Mazda3 variants.
prices increase by $155 to $26,500 ($28,500).
Hence, while SP23’s outputs remain 115kW
Meantime, the SP23 (non-MPS) flagship is and 203Nm, both the 2.0 and 2.3-litre engines are
now priced from $29,600 in both sedan and hatch claimed to offer improved fuel economy. Official
guise, representing a price hike of $280. However, ADR 81/01 combined average fuel consumption
the popular automatic version
falls from 8.6L to 8.2L/100km
now commands a $540-higher
for 2.0-litre manual variants,
PRICING:
pricetag ($31,860), which Neo hatch
$20,990 and from 8.9L to 8.4L/100km
represents a $2260 premium Neo hatch (a)
$22,990 for 2.0-litre autos.
over the manual – rather than Neo sedan
Similarly, the 2.3’s claimed
$20,990
the $2000 premium for other Neo sedan (a)
$22,990 consumption figure drops
automatic variants.
Maxx hatch
$25,500 from 9.0L to 8.6L/100km for
Cosmetically, the revised Maxx hatch (a)
$27,500 the manual, and from 9.3L to
exterior comes courtesy of Maxx sedan
$25,500 8.7L/100km for the auto.
redesigned front and rear Maxx sedan (a)
Mazda3’s
equipment
$27,500
bumpers, new alloy wheel Maxx Sport hatch
$26,500 levels have also come in for a
designs and an updated paint Maxx Sport hatch (a) $28,500 tweak. Cruise control becomes
colour palette.
Maxx Sport sedan
$26,500 standard from the Maxx variant
Mechanically, the addition Maxx Sport sedan (a) $28,500 upwards, while sound systems
of an electronic throttle and SP23 hatch
$29,600 will feature an auxiliary input
the same sequential valve SP23 hatch (a)
$31,860 and an additional 12-volt power
timing (S-VT) system as SP23 sedan
$29,600 outlet in the centre armrest
already offered by the SP23 SP23 sedan (a)
$31,860 console for MP3 compatibility.
increases the Neo, Maxx
Both latter features come as
and Maxx Sport’s 2.0-litre four-cylinder part of an optional Power pack for the Neo, priced
engine’s response and power output – from at $610, which includes power windows and body104kW to 108kW at the same 6500rpm, and coloured power mirrors.
from 181Nm of torque to 182Nm at the same
Among a host of interior refinements are a
4500rpm.
new manual gearshifter that is claimed to offer
The SP23’s 2.3-litre four also benefits from improved grip and feel, improved seat trim
drive-by-wire throttle control, and now comes textures, “more harmonious materials” and whitewith two new transmissions: a six-speed manual faced, amber-backlit sports instruments with
to replace the current five-speeder; and a five- indirect blue illumination.
speed Activematic auto with optional paddleFor drive impressions, go to
shift semi-manual control to replace the current
www.goauto.com.au from this Friday.

NOTHING ELSE CAN PROTECT YOUR
ENGINE BETTER THAN MOBIL 1.
THERE ARE MORE THAN 20 PATENTS ON ITS
SUPERSYN™ ANTI-WEAR TECHNOLOGY.
John Mellor's

e

GoAuto

-news is produced by GoAuto Newsroom, Australia’s most innovative automotive publishing group

© 2004 Exxon Mobil Corporation. Mobil, Mobil 1 and The Flying Horse device are Trademarks
of Exxon Mobil Corporation or one of its subsidiaries. McCann MPVL000110-Q

Phone: (03) 9598 6477 E-mail: newsroom@mellor.net

Advertising manager: Steve Butcher – Ph: 0419 562 110

John Mellor's

GoAuto

e

-news

J U LY 1 2 , 2 0 0 6 Page 12

Open all hours
Focus CC set for London
debut and possible
2007 intro Down Under
By BYRON MATHIOUDAKIS

SALES of the Focus Coupe-Cabriolet will start in
Europe from October following a global debut at
the British International Motor Show in London
this month, however it is still to be confirmed for
sale in Australia.
“It is definitely a car that we’re interested in,
but we don’t have approval for it,” Ford Australia
public affairs manager Sinead McAlary told
GoAuto this week. “If we did get approval then
the Coupe-Convertible, like the XR5 Turbo,
would be here as a halo model for the rest of the
Focus range.”
GoAuto understands that Ford Australia is
pulling out all stops to try and make the Focus
convertible available here and that an arrival in
the second half of next year is likely.
Developed in conjunction with the Volvo C70
coupe-convertible, the Focus CC is built on the
C1 Focus four-door sedan platform that also
underpins the Mazda3 sedan and Volvo S40.
Production has just started near Turin in Italy by
coachbuilders Pininfarina, who also produced
the Vignale concept car that heralded the CoupeCabriolet at the Paris motor show in 2004.
Around 20,000 units are to be produced
annually, using parts that are sourced mostly
from Ford’s Saarlouis plant in Germany – the
same site where our XR5 Turbo is made. All
other Australian-bound Focuses are out of South
Africa.
Besides its two-door body shape, the choptop Focus has a new front bumper,

redesigned tail-lights and remoulded wheel arches
to differentiate it from the small Ford’s humbler
hatchback, sedan and wagon siblings.
A four-seater, the cabin’s main party trick is a
two-piece folding metal roof that takes 29 seconds
to open or close. The Coupe-Cabriolet also boasts
the biggest boot in its class – 534 litres roof up,
and 248 litres with the hardtop stowed.
Three twin-cam 16-valve four-cylinder engines
are available from launch. Unlikely for Australia is
a 74kW 1.6-litre petrol unit related to the one found
in the current model Fiesta. In this application it
takes 13.6 seconds to hit 100km/h from standstill
on the way to an 183km/h top speed.
The mid-range, and probable sole, powerplant
choice for Australia is a 2.0-litre petrol engine,
delivering outputs identical to the units powering
the current Focus range locally.
For the record, in the regular models, they
are 107kW of power at 6000rpm and 185Nm of
torque at 4500rpm, with 90 per cent of the latter
occurring at 2000rpm. The larger of the
petrol-powered pair takes 10.3
seconds in the 0-100km/h
sprint, and tops out
at 209km/h.
In Australia
the conceptually
similar Renault
Megane CoupeCabriolet
and
Peugeot
307

CC also use 2.0-litre petrol motivation – a
98kW/191Nm engine in the former, while the
latter offers a choice of a 100kW/190Nm or
130kW/202Nm unit.
In contrast, the 100kW/320Nm 2.0-litre TDCi
turbo-diesel engine that Ford has co-developed
with Peugeot/Citroen is likely to be Europe’s
favourite in this car, as well as the choice for
performance and economy-minded sun-seekers
alike.
Also taking 10.3 seconds to 100km/h, the
diesel concedes just 3km/h in the maximum
velocity stakes, yet averages around 5.9L/100km
against the 2.0-litre petrol engine’s 7.5L/100km
and 1.6’s 7.1L/100km. Adding another feather to
the diesel’s cap is its six-speed manual gearbox
against the others’ five-speeders.
As in all LS Focus models, a MacPherson strut
front and multi-link rear suspension system is in
place, as is an electro-hydraulic power steering
set-up.
Ford has also carried over much of the regular
Focus’s cabin, save for a bevy of new trim and
fabric implementations designed to lift the car’s
ambience and perception of quality. To this end,
the interior is finished in either light or dark
contrasting shades.
Protecting its occupants is a variation of
Volvo’s Rollover Protection Device system that,
when detecting an imminent roll, fires up a pair of
roll bars from behind the rear seats. They extend
out 20cm, and are backed up by “ultra strong”
windscreen pillars.
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Full steam ahead

Clio III Renault Sport
with F1 Team R26

Long-overdue, resurrected models form first part of Renault’s comeback strategy
By BYRON MATHIOUDAKIS

RENAULT will boost its presence considerably
in Australia over the next five years, with a
complete revamp of its present range.
Underlining this will be an unprecedented
expansion into new model segments, as the French
car-maker leverages key areas of partner Nissan’s
4WD, V6 engine and CVT (continuously variable
transmission) expertise.
The strategy is part of Renault’s “Commitment
2009” program announced in February, which
promises 26 new models (half of which will take
the company into new segments), big quality
strides and a stronger focus on customer needs
and “aspirations”.
It sets out to achieve a six per cent profit
operation margin and 800,000 extra sales by 2009.

Grand Scenic

In Australia, a doubling of last year’s
disappointing 3301 sales is the unofficial target,
although Renault Australia’s managing director
Rudi Koenig told GoAuto recently that more
could be possible.
The Megane Phase II range launched late last
month, as well as the Scenic Phase II facelift
due early next year, are intended to keep sales
simmering in the next two years.
A more pronounced sales push is expected from
the diesel-engined Megane and Scenic models
arriving sometime within the second quarter of
2007.
Two common-rail turbo-diesel four-cylinder
units are planned – a 78kW/240Nm 1.5-litre dCI and
96kW/300Nm 1.9-litre dCI engine, available with a
six-speed manual or Renault’s Proactive robotised
four-speed sequential clutchless-manual gearbox.
As to the lack of diesel engines in today’s
Renaults, Mr Koenig admitted that “we’ve missed
the boat”, but insisted that the new dCI units
would make up for lost time.
Having said that, next year’s Clio III range
– led at first by the 140kW/215Nm RS 197, the
successor to today’s iconic Sport 182, with
the regular three- and five-door hatchback
models following later – will be a petrolonly prospect for now. Diesel variants are
prospects for release further down the track.
Significantly larger, roomier, heavier and
more refined, this 2006 European Car of the

Year winner will have an 82kW/151Nm 1.6-litre
four-cylinder petrol engine as its base, as well as
a $22,000-plus projected retail price.
As a result, and mirroring the situation, Renault
Australia may continue to offer the current Clio II
model as its entry-level car after the Clio III arrives,
priced from about $17,000 and called Campus.
Today’s Clio opener is the $18,990, 1.4-litre
Authentique.
In Europe, the superseded Clio continues partly
as a consequence of design-led delays to the
Twingo II, a four-seater sub-B segment city car
that has been under development using the new
Clio’s platform.
Overseas sources suggest that Renault’s global
product chief Patrick Pelata was unhappy with the
Twingo II’s original styling, which was believed
to be very similar to its slow-selling Modus miniMPV sister model released in 2004.
Mr Pelata reportedly ordered a redesign in late
2004, setting the Twingo II back to a 2007 launch.
It was originally due out in Europe this year.
Australia may see the Renault city car by
2008.
The left-hand drive-only configuration of
the current Twingo – released in 1992 and a
direct influence on Toyota’s seismic design and
packaging shift from the old-school Starlet to the
futuristic Echo in 1999 – has always precluded it
from Australia.
Continued next page
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Full steam
ahead
Continued from previous page

Meanwhile, sale of the Laguna II – which was
suspended last year – should resume sometime in
the first half of next year, in facelifted Phase II
mode.
Renault is putting the finishing touches to a
sub-$50,000 dCI hatchback model, boasting a
powerful new 2.0-litre turbo-diesel engine.
Challenging the new Volkswagen Passat 2.0
TDI and Mazda6 diesel models, the new Laguna
diesel will deliver around 110kW of power and
340Nm of torque.
It should give the company a toehold in a
segment that it has big plans to expand in, when
the all-new, third-generation Laguna III range
comes on stream later in 2008 or early 2009.
This is the model that Renault promises will
raise the bar in terms of product and service
quality. Expect it to exceed the previous Laguna’s
size and $40,000 to $60,000 pricing.
Believed to be based on the next-generation,
front-wheel drive Nissan Maxima/Teana platform,
the Laguna III should also employ some future
Nissan petrol V6 and CVT automatic drivetrains
to supplement the advanced diesel engine
offerings, highlighting the Japanese expertise in
this area.
It will also herald Renault’s new design
direction, which does away with the bold and
buxom look of today’s 2002-vintage Megane.
The 2004 Fluence concept car is a possible style
indicator.

Laguna

Fluence Concept
The all-new Megane III is due in 2009, and will levels of technology and specification reflecting
share much of the underbody architecture with the Renault’s upmarket aspirations.
next-generation Nissan C-segment (Tiida) small
Again, there will be a mix of Renault (diesel)
car.
and
Nissan
(petrol)
Like the Laguna III, the next
powerplants.
WHAT’S COMING:
Megane’s styling will be toned Scenic Phase II
Due by 2009, the
Feb 2007
down from today’s divisively Megane/Scenic diesels Apr 2007
next Murano should also
designed model, although Laguna II 2.0 dCI
spawn a Renault version,
Mid 2007
Renault’s controversial design Clio III RS 197
June 2007 complete with its own
boss Patrick Le Quement has Trafic Phase II
look. Expect this vehicle
July 2007
described it as “extremely Master III
to be sprung off the
July 2007
exciting” anyway.
Laguna III/Maxima/Teana
Compact 4WD
Mid 2008
Speculation is rife that Kangoo II
II platform.
Mid 2008
Renault will offer a rebodied Twingo II
Still
on
upmarket
Late 2008
version of the next-generation Laguna III
Early 2009 vehicles, the replacement
Nissan X-Trail compact 4WD Luxury 4WD
for the slow-selling Vel
Mid 2009
as part of its much-trumpeted Vel Satis II
Satis – a BMW 5 SeriesLate 2009
push into the crossover and Megane III
Early 2010 sized rival that was
4WD segments.
deemed too radical for
Unlike today’s wagon-like X-Trail, the new Australia – is rumoured to be in development
model will be shorter, using an American-market Infiniti base.
broader and taller in
On the commercial vehicle front, Renault is
the more traditional poised to introduce Phase II facelift versions of
4WD style, highlighting its mid-sized Trafic, as well as a revamp of its
the model’s European full-sized Master vans, during the second half of
focus.
next year.
GoAuto understands
By 2009 the next-generation Kangoo should
that
the
French- appear, in five-seater passenger as well as twobadged vehicles will seater panel van configurations.
be positioned slightly
The enormous success of the current model in
above their Japanese Europe means that Renault is expected to go allfraternal twins, with high out in broadening the Kangoo II’s appeal.

TORY TOYOTA
GENERAL MANAGER – Tory Toyota Group
This large successful Toyota Group comprising Wollongong and Albion Park requires the services of a High Achiever to fill the role as General Manager.
The successful applicant will work closely with the Dealer Principal taking responsibility for total dealership operations, financial planning, business
development and customer relations.
Together with the Dealer Principal, the successful applicant will take the dealership to an exciting new level of sales and customer relations.
Current experience at a General Manager level in a dealership will be highly regarded, and experience at a departmental level will also be considered.
The role will directly impact on the financial performance, growth and evolution of the Tory Toyota Group.
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If you are looking for a challenging and highly rewarding role, please forward your resume to: Stannards Accountants & Advisors at Level 1/60 Toorak Road,
is produced by GoAuto Newsroom, Australia’s most innovative automotive publishing group
South Yarra, Go
VIC,Auto
3141 or to-news
jason.wall@stannards.com.au
Phone: (03) 9598 6477 E-mail: newsroom@mellor.net
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APPLICATIONS
ENGINEER
plm is currently seeking an
Application Engineer for a range
of activities including application
support, training and consultancy
to the automotive industry. This
position involves working on site
with existing clients to support
their day-to-day operational
activities, assisting with the
deployment of existing and new
software and training.
Suitable candidates must have
a sound understanding of the
basic applications and business
processes employed in the
automotive industry, extensive
experience in using I-deas/C3P
CAD applications, including
administration and configuration
of the applications in both Unix
and Windows environments.
Knowledge of Teamcenter
Visualisation applications is
advantageous.
Candidates should be enthusiastic,
good problem solvers and must
have excellent communication
skills. Much of this work is based
on client site and involves local
and overseas travel.
Salary will be commensurate with
experience.
Applications for this position close
26/7/06.
Please email your application to
david.willison@plma.com.au
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UP CLOSE on PERSONNEL
brought to you by Motor

Staff

PRODRIVE TO RUN TOYOTA RACING DEVELOPMENT
BRITISH performance-car outfit Prodrive will operate
and staff the Toyota Racing Development (TRD)
division, despite the fact that it runs Ford Performance
Vehicles in a joint venture – and as majority shareholder
(51 per cent) – with Ford Australia.
In a statement released last week, TRD corporate
manager Greg Gardner said Prodrive would run Toyota
Australia’s new go-fast division “totally independent of
its other operations in Australia”.
“Unlike other operations involving Prodrive, TRD will
design, develop and hold the intellectual property to
the TRD enhancements,” Mr Gardner said. “Prodrive’s
ability and commitment in the assembly of TRD
enhancements is an important step in delivering quality
vehicles. Toyota will draw on Prodrive’s vast experience
and credibility in delivering performance vehicles for a
range of manufacturers.”
An FPV spokesperson told GoAuto that Prodrive was
being contracted to “assemble” TRD products – the
Greg Gardner
first of which will be based on the Aurion large car and
released early next year – rather than have “engineering or development involvement”.
“Prodrive saw its acquisition of Tickford (in 2002) as a stepping stone for its expansion
in this region … and it has been actively searching for ways to strengthen its business,”
he said. “It doesn’t provide any conflict as a joint-venture partner within FPV.”
TRD will operate out of a new Victorian-based facility. Staff recruitment will begin soon.
- TERRY MARTIN

NEW GM-DAT CEO

MARTENS MOVES ON

GENERAL MOTORS
has named Michael
Grimaldi as the new
president
and
chief
executive of GM Daewoo
Auto & Technology Co,
the South Korean brand
in which Holden is the
biggest shareholder.
Leaving his post on
August 1 as the president Michael Grimaldi
and general manager of GM of Canada, Mr
Grimaldi will succeed and report to Nick Reilly,
who was recently named GM group vicepresident and president of GM Asia Pacific.

FORMER Ford and Mazda
product
development
chief Phil Martens, who
left the Blue Oval brand
last October to become
chief operating officer
for components supplier
Plastech
Engineered
Products, has reportedly
left his new employer
Phil Martens
after just nine months.
He is no longer listed among the executive
team on the company’s website, and reports
in several US publications late last week said
that the highly regarded auto executive had
left abruptly. The Detroit News quoted his
father as saying that Mr Martens’ relationship
with Plastech “went sour” and that his son was
considering legal action. Will he now return to a
vehicle manufacturer? Watch this space.

If you have any car industry personnel
announcements, please email them to
Terry Martin at tmartin@mellor.net.
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GoAuto latest road test

Toyota RAV4 CV ﬁve-door wagon
TOYOTA’S RAV4 has always suffered as the smallest kid in class. Honda’s CRV,
Nissan’s X-Trail, Hyundai’s Tucson and Mitsubishi’s Outlander have always been
able to out-punch the RAV in terms of carrying capacity - people or luggage
- if not outright sales performance or dynamic abilities. Now, we have
a new RAV that is easily the biggest SUV in its category and offers
incremental improvements in passenger and luggage space to match.
Lots more. Back this with the usual Toyota dynamic competence, build
quality and reliability and you have a small SUV that makes things even
harder for the competition. About the only thing the new RAV could do
ROAD TEST: CLICK HERE
with more of is character.

BLESSING IN DISGUISE
AS RESEARCHERS in Britain last week revealed
that 4WD drivers were more likely than drivers
of other cars to disregard laws on mobile phone
and seatbelt use, Pope Benedict XVI was giving
big SUVs a papal blessing (of sorts) by taking
delivery of a Volvo XC90.
Australian and overseas media reported that
researchers from London’s Imperial College,
working with peers from the University of
Queensland, found that the combination of the
vehicle’s large size and a driver’s use of a mobile
phone put other road users at risk of serious injury.
Meanwhile, Volvo Auto Italia president Pascal
Bellemans was talking up the papal purchase,
arguing the choice of vehicle reflects Volvo’s
reputation for safety: “Our strong commitment to
safeguard lives could not get a higher and more
touching recognition.”
Before the German-born Pope had the Volvo,
and when just a mere Cardinal, he drove a 1999
VW Golf – which was subsequently sold on eBay
last year for almost $300,000.

BMW ADDS VALUE
BMW has shortened the elongated options list for
its 3 Series coupe and convertible models and the
X5 4WD.
The 325Ci convertibles (base and Hi-line) gain
an onboard monitor with TV receiver as standard,
which was a $3000 option before, while the 320Ci
and 325Ci coupes gain a sunroof, the M Sport
package and a previous “Special Edition Package”
(leather, wood veneer, floor mats, special door
trim), which were worth a combined $8150 on
the options list. Following an increase in standard
equipment for the X5 in March, BMW has also
now added a rear-view camera across the range.

HOLDEN AXES EXECUTIVE

Launch Pad
brought to you by

JULY:
Alfa Romeo Brera coupe
Audi A4 3.0 TDI
Audi A8 4.2 TDI
Jaguar XK coupe and convertible
Holden VE Commodore sedan
Mazda3 sedan/hatch
Mazda3 MPS hatch
Mitsubishi Ralliart Colt hatch
Toyota Camry sedan
Volkswagen Golf R32

Jaguar XK

Mazda3
MPS

New model diary: CLICK HERE

HOLDEN will retire its Executive moniker when
the new VE Commodore goes on sale next month.
An internal document seen by GoAuto reveals
that the base model will be known as the Omega,
followed by the Berlina, Calais, Calais V, SV6, SS
and SSV. The Acclaim model has been dropped,
which is unsurprising given the higher spec of the
base car (which will include ESP) and possible
inclusion of curtain airbags as an option. The “V”
designation could stand for variable displacement
in the new 6.0-litre V8. Although not confirmed,
the Omega could be up to $2000 more expensive
than the outgoing Executive automatic. HSV
model names carry over, including the ClubSport
(but no R8), GTS and Senator Signature.

VOLVO ECO PUSH

FPV BEATS HSV
FORD Performance Vehicles (FPV) has outsold
Holden Special Vehicles (HSV) on a year-to-date
basis for the first time ever.
FPV has shifted a total of 1151 vehicles in the
first half of 2006, while arch-rival HSV has sold
14 fewer cars with total sales of 1137 to June this
year.
Strong June sales helped push first-half FPV
sales to record levels and, although FPV has
sold more short-wheelbase sedans than HSV
on a monthly basis previously, the Blue Oval’s
homegrown performance car brand now holds a
34 per cent SWB sedan sales lead over its rival
so far in 2006.
While FPV’s GT, GT-P and F6 Typhoon sedans
proved more popular than HSV’s ClubSport,
ClubSport R8 and Senator models overall, FPV’s
Pursuit, Super Pursuit and F6 Tornado ute models
are also 20 per cent up on HSV’s Maloo and
Maloo R8 ute models.

VOLVO will invest $A1.86 billion over the
next five years to improve fuel consumption and
tailpipe emissions across its global fleet.
The Ford-owned Scandinavian brand will
establish a hybrid development centre in Gothenburg,
Sweden, for Ford’s Premier Automotive Group and
Ford of Europe. As well as hybrid engines, the
investment will focus on developing cleaner and
more efficient diesel engines and alternative fuel
vehicles, the introduction of smaller vehicles and
greater use of lightweight materials.

ODYSSEY FACELIFT
HONDA’S Odyssey people-mover has received
a mid-life facelift, which includes a new grille,
revised front and rear bumpers, different tail-lights
and, on the inside, an integrated six-stack CD/MP3
stereo. Black leather trim is also now available as
an option on the $45,290 Luxury model. Pricing
remains unchanged, starting from $38,790.
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