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Sorento moon
Fourth-generation Kia Sorento seven-seat large SUV touches
down in Australia with new look, pricing and spec

GT-Line

SOLD: LANG LANG

SUBSCRIBE FREE: CLICK HERE

FLAGSHIP: MASERATI MC20

BY CALLUM HUNTER

KIA Motors Australia (KMAu)
has finally launched its fourthgeneration Sorento seven-seat
SUV Down Under, with the local
subsidiary expecting to shift around
400 units a month – almost double
the August turnover rate of the
outgoing model.
Speaking to journalists at the
digital media launch of the new
Sorento earlier this week, KMAu
chief operating officer Damien
Meredith said he was confident the
new model would deliver a solid
sales increase, the majority of which
would be occupied by the highergrade diesels.
“We’re expecting to do 400 per
month of new Sorento and we
believe we’ve got the vehicle to do
that, and we also believe that the
segment will continue to be quite
robust,” he said.
“In the initial stages, obviously
GT-Line will be very strong in
diesel and as time goes on the
split will get down to about 65:35

between diesel and petrol and the
breakdown between variants will be
pretty consistent.”
The reason for the diesel GTLine’s early dominance is due
to the fact the petrol grades will
not be arriving in Australia for
another month, meaning it will
be a case of diesel or nothing for
those customers eager to score
themselves a new Sorento as soon
as possible.
Both the diesel (turbocharged
2.2-litre four-cylinder) and petrol
(naturally aspirated 3.5-litre V6)
engines have been extensively
overhauled for the new model, with
almost 20kg being shaved from the
diesel thanks to a new aluminium
block (replacing cast-iron).
Other changes to the oil-burning
mill
include
higher-pressure
injectors, new balancer shafts
and thermal management system,
and selective catalytic reduction
measures, all of which combine to
enhance efficiency and cooling.

Glass’s - leaders inGlass’s
vehicle
specification
and
- Leaders
in vehicle specifications,
valuation data, insights
and
RVinsights
forecasts
valuation
data,
and RV forecasts

Continued next page

GoAutoNews

EDITION 1039 - SEP 16, 2020

Continued from previous page

Peak power and torque is rated at
148kW/440Nm while the V6 engine
– which scores a new integrated
thermal management system –
develops 200kW/332Nm.
Fuel economy for both is rated
at 6.1 and 9.7 litres per 100km
respectively.
As with the previous model, the
diesel variants send their power
to all four wheels via a part-time
all-wheel-drive system, while the
petrols are front-wheel-drive only.
Both powerplants utilise eightspeed automatic transmissions to
send their power to the ground,
however the diesel is paired with a
dual-clutch unit as opposed to the
torque converter set-up in the petrols.
The reason for this, according to
KMAu product planning general
manager Roland Rivero, is down
to the different markets each
powerplant targets.
“Fundamentally, the vehicles
are developed for major markets
globally,” he said.
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GT-Line

“The diesel, the main market it
was developed for was the European
market and Europe was very big on
the dual-clutch transmission to lower
emissions and improve fuel economy.
“Petrol variants are predominantly
developed for the US market, and
they’re quite happy with the torque
converter.
“We’re in a lucky, happy median
position whereby we can cherrypick accordingly … we’ve been able
to pick up the best of both worlds.”
One key new feature exclusive to
the diesel variants is ‘Terrain Mode’
which offers drivers the chance to
tell the car what sort of off-road
terrain they are on – sand, mud or
snow – which adjusts the traction
control, all-wheel-drive system,
transmission and ECU accordingly.
Compared to the third generation,
the new Sorento has risen in price
by an average of $2890 across the
range while a new mid-range Sport+
has been added to the line-up below
the flagship GT-Line.
The entry-level S kicks off the
range from $45,850 plus on-road

ADVERTISE: CLICK HERE

costs while the mid-range Sport
and Sport+ start from $48,470 and
$52,850 respectively.
The flagship GT-Line can be
had from $60,070 while the diesel
versions carry a $3000 premium over
their respective petrol counterparts.
Beyond the aforementioned engine

upgrades, KMAu claims to have
found “60 points of improvement”
in the new model with the main
selling points being its upgraded
technology,
safety,
enhanced
packaging, convenience, drivability
and comprehensive redesign.
Compared to the old model,

the new Sorento is 10mm longer,
wider and taller than before and
rides on a wheelbase that has been
stretched by 35mm thanks to Kia’s
new N3 platform.
FULL STORY, PRICING: CLICK HERE
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Headline act

Maserati uncovers stunning MC20 supercar as
brand halo and successor to legendary MC12
By CALLUM HUNTER

MASERATI has entered a new
era following the long-awaited
reveal of the MC20, a mid-engined
super sportscar designed to pick up
where the MC12 left off in being
the performance flagship of the
Trident brand.
Proudly boasting the allItalian construction of its new
car, Maserati says the MC20 will
dispatch the 0-100km/h dash in 2.9
seconds and push on to a top speed
north of 325km/h.
The secret to this performance,
combined with a sub-1500kg kerb
weight, is a twin-turbocharged
3.0-litre
V6
petrol
engine
developing 463kW of power at
a peaky 7500rpm and 730Nm of
torque between 3000-5500rpm.
Drive is sent exclusively to the
rear wheels via an eight-speed dualSUBSCRIBE FREE: CLICK HERE

clutch automatic transmission with
an electronic limited-slip differential
controlling how much power goes
to each wheel.
Visually, elements of previous
Maserati models can be seen in the
MC20’s exterior design, the most
prominent of which is the MC12.
Viewed from the front, the MC20
traces the same basic lines and
mimics the some of the defining
features of the Enzo-based MC12,
those being the small, wide-set
headlights,
deeply
channelled
bonnet, mirrors that look like they
could have been modelled on
Shrek’s ears and a high, wide hipline
sporting prominent air intakes.
The wheelarches are also
characteristically
wide
in
comparison to the body but that is
about where the similarities end.
Side-on, the MC12 is distinctively
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shorter than its V12-powered
forebear, measuring 4669mm long,
1965mm wide and just 1221mm tall.
The overall silhouette is also
more user-friendly with a taller,
slightly steeper windscreen which
should allow for far better frontward
visibility while the sloping roofline
behind the cabin is also steeper.
Especially unlike the MC12
though is the absence of a rear wing
or spoiler – the MC12’s gigantic

integrated wing was one of its
defining features – with the whole
package culminating in a subtly
raised but sharp boot line.
At the rear, the MC20 stamps
its identity for all to see, bearing
no resemblance at all to any other
recent Maserati.
The defining feature here
is without doubt the massive
integrated diffuser which forms
nearly three-quarters of the rear

end and encompasses the centrally
mounted exhaust tips.
In classic Italian style, butterfly
doors have been fitted as standard
both to increase the sense of
occasion, but also functionality “as
they improve the car’s ergonomics
and enable optimal access to and
from the cabin”.
Savage looking tri-spoke alloy
wheels up the visual ante further.
Underneath the aerodynamically
optimised skin, the MC20 rides on
double wishbone suspension front and
rear while stopping duties are taken
care of by six-pot front and four-pot
rear brakes courtesy of Brembo.
FULL STORY: CLICK HERE
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And … Sold!

Historic Lang Lang proving ground sold to
VinFast as Holden continues withdrawal
By NEIL DOWLING

THE jewel in Holden’s crown, the
Lang Lang proving ground that put
to the test almost every Holdenbadged product since 1957, has been
sold to fledgling Vietnam-based carmaker VinFast.
In a brief announcement today,
VinFast parent company VinGroup
said it had agreed to buy Lang
Lang as “the next step in VinFast’s
globalisation strategy”.
However, the agreement allows GM
Specialty Vehicles to access the Lang
Lang site for testing and engineering
validation of new products.
VinFast already has a research and
development centre in Melbourne,
staffed mainly by Holden engineers,
as its first technical centre outside
of Vietnam.
“Lang Lang is one of the oldest
and most modern testing centres
in the world, belonging to GM
SUBSCRIBE FREE: CLICK HERE

Holden,” it said.
“The centre has a total area of 872
hectares, owns a test track system
more than 44km long, and simulates
all kinds of terrain in practice. In
particular, the centre has 4.7km of
newly upgraded circular test tracks,
and 18km of surrounding fence to
ensure secrecy for all tests.
“At Lang Lang, there also has an
exhaust gas room, heat and cold room,
which meets the strictest standards of
a world-class testing centre.”
VinFast credits the complex as
being the testing centre of all Holden
cars from 1958 and “has become
one of the icons of the Australian
automobile industry.”
Lang Lang was refurbished
and upgraded in 2018 and is now
regarded as one of the best vehicle
testing centres in the world.
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Hyundai debuts all-new Tucson medium SUV with
fresh new look, more tech, tweaked engines
By CALLUM HUNTER

COMPETITION in the mid-sized
SUV segment is about to become
even fiercer with Hyundai Motor
Company (HMC) having just
revealed its all-new Tucson, an SUV
set to be offered globally in two
different wheelbases.
Due here exclusively in longwheelbase guise, the new Tucson is
slated to touch down in the first half
of 2021 brandishing a radical new
look, revised powertrains, more tech
and an abundance of safety gear.
Measuring in at 4630mm long,
1865mm wide and 1665mm tall
in long-wheelbase guise, the new
Tucson is longer (+150mm), wider
(+15mm) and taller (+10mm) than the
current model and sits on an 85mmlonger wheelbase (now 2755mm).
For comparison’s sake, the
short-wheelbase shares the longwheelbase’s height and width
SUBSCRIBE FREE: CLICK HERE

measurements but comes in just
20mm longer than the current
model, 10mm of which can be
found in the wheelbase.
Described by HMC as the latest
evolution of its ‘Sensuous Sportiness
design identity’, the new Tucson
bares almost no resemblance to the
model it will supersede next year,
with no two panels being the same.
At the front, the look is dominated
by angles and contour lines with the
star attraction being the new daytime
running lights, integrated seamlessly
into the new ‘parametric’ grille.
According to designers, the
new model has been “designed to
appeal to those who embrace the
integration of technologies with
their lifestyle” while carving out
the Tucson’s “distinctly different
identity in a crowded segment”.

+ Dealer Financiers
Dealer Financiers

Sell more cars. Write more finance.
nodifi.com.au/goauto
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New beginnings

Genesis shows off updated G70 medium sports
sedan ahead of mid-2021 local arrival
By CALLUM HUNTER

GENESIS has debuted its new 3
Series and C-Class-battling G70
sports sedan ahead of its local
introduction here mid-next year.
Sporting an all-new look bringing it
more closely into line with the rest of
the Genesis range, the G70 represents
the latest iteration of the brand’s
‘athletic elegance’ design philosophy.
Officially declared as the most
athletic of the sports sedan range,
Genesis designers have been sure
to give the G70 an extra level of
purposefulness with the new crest
grille set lower on the front fascia,
below the signature quad headlights.
The lights themselves are said
to evoke “a sprinter’s pre-race
posture” while a wide, downturned
lower grille (black mesh) gives the
overall look a snarling expression,
especially in conjunction with the
narrow, almost frowning headlights.
SUBSCRIBE FREE: CLICK HERE

Prominent body sculpting adorns
the flanks of the G70, helping it to look
more muscular and aggressive while
side air extractors sitting neatly behind
the subtly flared front wheelarches add
an extra level of visual flair.
At the rear we find a – not
unexpected – quad tail-light
arrangement complementing those at
the front while a large mesh diffuser
encroaches up the bumper towards the
bootlid – adorned with a prominent
lip spoiler – with large oval exhaust
tips emerging at either end.
Inside the cabin, the interior
largely resembles that of the bigger
G80 sedan while adding extra
sporty flavour, with designers
evidently taking a leaf out of Saab’s
old handbook, saying the “drivercentred architecture” resembles that
of “a fighter jet cockpit”.
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Rorty shorty

We Are Hiring
Due to rapid growth, we are currently on the hunt
for a Sydney based Business Sales Manager.

SWB Land Rover Defender here in February,
bringing with it new inline six turbo-diesel
By ROBBIE WALLIS

JAGUAR Land Rover (JLR)
Australia has announced pricing
for the three-door 90 body style of
its new-generation Defender offroad SUV, along with the arrival
of an inline six-cylinder turbodiesel engine to replace the existing
2.0-litre four-cylinder unit.
The full-time Defender 90 range
will kick off from $71,500 plus onroad costs for the petrol P300 grade
with customer deliveries commencing
in February, while the diesel range
opens at $78,590 for the D200.
Four full-time diesel and five

SUBSCRIBE FREE: CLICK HERE

petrol variants will be offered on the
90 (compared to six petrols and five
diesels for the 110), with pricing
topping out at $134,690 for the X
P400 petrol.
Like its five-door 110 sibling,
the 90 will also be offered with a
First Edition variant, which asks
$104,990 in D250 diesel guise and
$106,190 for the P400.
The new Ingenium 3.0-litre sixcylinder diesel engine replacing the
four-pot version will be available in
three states of tune – 147kW/500Nm
for D200, 183kW/570Nm for D250
and 220kW/650Nm in top-spec
D300 guise.
In D300 form, the new Defender
90 is able to sprint from standstill to
100km/h in 6.7 seconds – a far cry
from the sluggish 15.8s time provided
by the 90kW/360Nm engine from
the previous-gen version.
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We are seeking an experienced, dynamic Business Sales Manager, reporting
directly to the Chief Operating Officer. Someone who is ready to step-up and
rapidly grow our business fleet and government car subscriptions. The
successful applicant will be a respected and trusted operator in the
automotive fleet industry with well established business relationships, as
well as being an excellent communicator and team player.
This role will suit a ‘hunter’ who thrives on delivering innovative solutions to
clients and can rapidly grow sales volumes while providing excellent account
management.
Does this sound like you? Head on over to our job ad to apply.
Apply Now

As well as being more powerful than
the four-cylinder engine it replaces,
JLR is claiming the six-pot Ingenium
is also more efficient thanks to the use
of a mild-hybrid system that makes
the new engine Euro 6d compliant,
and in mid-spec D250 guise sips 8.8
litres of fuel per 100km while emitting
230 grams of CO2 per kilometre.
The P300 2.0-litre turbo-petrol
four-cylinder engine has been added
to open the range of both 90 and 110
models, developing 221kW/400Nm.

All Defender grades use an eightspeed automatic transmission to
drive all four wheels, with sixcylinder versions also scoring
Intelligent All-Wheel Drive, which
distributes torque to each wheel in
the most efficient way possible in
order to maximise fuel savings.
The three-door 90 can seat up to six
occupants, features the same interior
design as the 110 and is offered with
the choice of base, S, SE, HSE, X
and First Edition spec levels.

A new X-Dynamic pack is being
offered with the new range, adding
a tougher look and feel with the
inclusion of Silicon satin front and
rear skid pans, matching grille bar
and badging, rear recovery hooks,
satin dark grey/gloss black alloy
wheels, black mirror caps, window
decals and wheelarch cladding,
metal treadplates and hard-wearing
Robustek seat upholstery.
FULL STORY, PRICING: CLICK HERE
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Post Opulence

NEWSLETTER

All-new, second-generation Rolls-Royce Ghost
super-luxury sedan unveiled for Q1 2021 debut
By ROBBIE WALLIS

SUPER-LUXURY car-maker RollsRoyce has unveiled its all-new,
second-generation Ghost limousine,
with a ground-up redesign that has led
to what the brand describes as its most
technologically advanced model yet.
Replacing the first-generation
version that went on sale in 2009,
the only components retained from
the outgoing model have been the
Spirit of Ecstasy hood ornament
and the car’s umbrellas – everything
else has been constructed from a
completely new design.
Rolls-Royce created the new
Ghost under the design brief of
‘Post Opulence’, a concept based
around simplicity and substance, as
opposed to flashy but meaningless
features that only give the
impression of luxury.
SUBSCRIBE FREE: CLICK HERE

The simpler aesthetic starts
from the exterior, with a typically
squared-off front end dominated by
the classic Rolls front grille with
chrome vertical slats, enhanced by
the inclusion of 20 LED modules
underneath the top of the radiator
grille, which help to subtly
illuminate the grille slats.
A wide lower bumper combines
with the 30mm extra vehicle width
to give the Ghost a commanding
on-road presence, while the simple
LED headlight cluster completes
the front-end look.
Suicide rear doors continue to
feature on the new model, with large
alloy wheels and long, clean body
panels helping to add to the car’s
sense of length.

NEED HELP WITH YOUR
AFTERSALES RECOVERY PLAN?
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Family friendly

Kia Australia confirms hybrid Sorento large SUV
on the way with plug-in option included
By CALLUM HUNTER

KIA Motors Australia (KMAu)
has officially confirmed that hybrid
power will be coming to its new
Sorento seven-seat SUV in not one,
but two forms, with the electrified
versions due to touch down locally
early next year.
Speaking to journalists at the
national media launch of the new
fourth-generation Sorento, KMAu
product planning general manager
Roland Rivero announced that both
a plug-in hybrid (PHEV) and a selfcharging hybrid powertrain had been
given the green light Down Under.
“We expect to have the development
work and homologation work
completed ASAP, and we should see
stock arriving early in 2021,” he said.
This rough timing aligns neatly
with Kia Motors Europe’s (KME)
SUBSCRIBE FREE: CLICK HERE

planned rollout for the PHEV
variant, having already launched the
normal hybrid version.
Along with announcing the local
timing of the PHEV, KME also
detailed the new powertrain which will
be centred around a 134kW/265Nm
version of the Hyundai Motor
Group’s turbocharged 1.6-litre fourcylinder petrol engine.
Electric power will come courtesy
of a 67kW/304Nm electric motor,
drawing its juice from a highcapacity 13.8kWh lithium-ion
polymer battery pack stashed under
the floor of the cabin.
When all is said and done, KME
is quoting a combined power output
of 198kW/350Nm, however its allelectric range is yet to be confirmed
“pending homologation”.
“The Sorento plug-in hybrid’s

ADVERTISE: CLICK HERE

all-electric range will be sufficient
to enable drivers to complete most
short drives on electric power
alone,” KME said in a statement.
Drive will be sent to all four
wheels via a six-speed automatic
transmission, as opposed to the
eight-speed dual-clutch and torque
converter units in the diesel and
petrol models.
As for the normal hybrid system,
primary power is sourced from

the same force-fed 1.6-litre mill
as the PHEV, only this time it is
paired with a 1.49kWh lithium-ion
battery and 44.2kW electric motor,
generating a combined system
output of 169kW/350Nm.
Speaking to GoAuto after the
initial Sorento media event, Mr
Rivero indicated that the PHEV
variant(s) would be the first to
arrive, followed closely by the
hybrid, although he would not be

drawn into revealing much more.
“More
details
regarding
Australian-specific spec will be
revealed closer to launch,” he said.
“Sorento PHEV will be the first Kia
green vehicle, and we are planning/
negotiating for more to come.
“The major challenge in the
Kia world is supply, largely due
to battery supply, and as such
understandably, priority has been
given to regions which have CO2
regulations.
“In any case, Kia Australia, in an
effort to reduce our carbon footprint,
is strongly negotiating for greater
availability of green cars.”
FULL STORY: CLICK HERE
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Fresh Air

Lucid finally reveals production-spec Air sedan,
set to take the fight to Tesla Model S
By CALLUM HUNTER

AFTER almost 12 months of
teasing and hype, American EV
brand Lucid has finally launched its
Air super-sedan, a Tesla rival that
delivers on most of the promises
made during its development.
Available Stateside in four
different guises and priced from
“below $US80,000” ($A109,893),
the Air is underpinned by Lucid’s
‘electric
advanced
platform’
(LEAP) with the top-spec Dream
Edition ($US169,000/$A232,173)
drawing its power from a 113kWh
battery pack stashed under the floor.
In between the two bookmark
variants
is
the
$US95,000
($A130,512) Touring and $139,000
($A190,989) Grand Touring with
the range and/or performance stakes
SUBSCRIBE FREE: CLICK HERE

being raised by each price point.
With first deliveries expected
to start in the northern spring (our
autumn) of 2021, Lucid Motors
CEO and CTO Peter Rawlinson
described the Air as “a halo car for
the entire industry” made possible
by “pushing the boundaries of EV
technology and performance”.
“Lucid Motors is driven to make
the electric car better, and by doing
so, help move the entire industry
forward towards accelerated adoption
of sustainable mobility,” he said.
“The goal of this relentless
approach to developing the world’s
most advanced electric vehicle is to
benefit all mankind with sustainable,
zero-emission transportation, and to
also attract new customers to the
world of EVs.”

ADVERTISE: CLICK HERE

While the base model Air is yet
to be detailed, Lucid has divulged
some of the key specifications
of the rest of the range, with the
Touring capable of a 3.2-second
dash from 0-97km/h (60mph)
with an estimated driving range of
up to 653km.
Power is rated at 462kW while the
top speed is pegged at 250km/h.
Predictably, the Grand Touring
ups the ante with 597kW of power
on tap, a driving range of up to
832km and a 0-97km/h time of three
seconds flat.
In top-spec Dream Edition guise,
Lucid claims the Air will dart from
0-97km/h in just 2.5 seconds and

push on to an estimated top speed
of 270km/h – the same as the
Grand Touring and a far cry from
the 378km/h quoted during its
development.
Power is rated at 805kW in the
flagship, however the claimed range
does drop slightly to 810km.
The secret to this insane
performance and range is the Air’s
113kWh battery pack and drag
coefficient of 0.21 – the best of any
luxury vehicle.
In an added bonus for EV fans,
Lucid claims all of the Air range’s
batteries – irrespective of size and or
capacity – can be charged to provide
482km of range in just 20 minutes,

making it the fastest-charging EV in
the world.
According to Lucid Motors vicepresident of design Derek Jenkins,
the Lucid brand as a whole was
created with a “progressive, postluxury mindset” designed to “meet
the rapidly evolving needs of the
most progressive buyers”.
“We are heading into a future
where conscious consumers see
sustainability, advanced design,
and technical innovation as equally
important to more traditional
luxury values of quality and
craftsmanship,” he said.
FULL STORY: CLICK HERE
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Updated Audi Q2 funky small SUV locked in
for local arrival in middle of 2021
By CALLUM HUNTER

AUDI Australia has debuted the
latest version of its Q2 compact
SUV ahead of its arrival Down
Under in the middle of next year.
Brandishing tweaked styling
and upgraded tech, the new Q2
has grown a little compared to the
current model, now measuring
4210mm in length while retaining
its 1790mm width and 1540mm
height.
To up the little crossover’s sense
of attitude, designers have tweaked
both the front and rear styling with
a brand-new, chunkier rear apron
installed at the back featuring a new
polygon-shaped diffuser.
At the front, the Singleframe
grille has been moved lower down
the fascia to give it a greater sense
of width while the higher-grade
advanced and S line trims also
brandish classic Quattro-style slits
SUBSCRIBE FREE: CLICK HERE
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between the radiator grille and bonnet
in a nod to the iconic 80’s rally car.
Not only bolstering the new look
but also aiding safety and vision are
new LED headlights – now standard
across the range – while customers
will have the option to go brighter
again with matrix LED units.
LEDs have also been used at the
rear for the tail-light arrangements
with customers able to choose
between standard or dynamic
indicators, the latter of which come
as standard when the matrix LED
headlights are specified.
In terms of power, Audi says as
many as five different engines will
eventually be available, however at
this stage the brand has outlined just
the single (entry-level) petrol mill;
namely a turbocharged 1.5-litre fourcylinder good for 110kW/250Nm.

NEW

“AutoRadar has been a great tool for us with
being able to value trade-ins and also prepare
for purchasing. The valuations are accurate
and the best thing is they keep on developing
and adding new features, which gives us great
confidence that we are paying for a quality
product.”
- Abdullah Mahmud | Managing Director at National Vehicles

DISCOVER MORE

Call Julia on 0419 024 695 or visit dealersolutions.com.au/autoradar/

FULL STORY: CLICK HERE
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EQ power
Franchise Opportunities
Kawasaki Australia is seeking new dealers.
Become part of a national franchise network experiencing positive growth across several market
sectors. Exciting opportunities for new Kawasaki franchise dealerships are available for key areas.

Mercedes lobs two-pronged A-Class plug-in
hybrid range, from $63,400 plus on-roads
By ROBBIE WALLIS

MERCEDES-BENZ
Australia/
Pacific has announced its A250e
plug-in hybrid (PHEV) compact car
has arrived in local showrooms, with
the green variant priced from $63,400
plus on-road costs for the hatch.
The sedan meanwhile asks
$66,000, making the PHEV
duo the most expensive nonperformance variant in the A-Class
range, sitting above the A250
4Matic ($56,900/$59,200) while
slotting in below the A35 AMG

SUBSCRIBE FREE: CLICK HERE

($68,935/$72,135).
Unsurprisingly, the headline act of
the A250e is its hybrid powertrain,
which teams a 118kW/250Nm
1.3-litre four-cylinder turbo-petrol
engine to a 75kW/300Nm electric
motor for a combined output of
160kW/450Nm.
Outputs for the PHEV come up 5kW
short of the petrol-powered A250, but
well ahead on torque by 100Nm.
The electric motor draws power
from a 15.6kWh lithium-ion battery
which can provide up to 73km of

ADVERTISE: CLICK HERE

There are opportunities in all Kawasaki product categories including:
• MOTORCYCLES (ROAD AND OFF ROAD)
• ATV & UTILITY VEHICLES (MULE)

• RECREATIONAL UTILITY VEHICLES (TERYX)
• WATERCRAFT (JET SKI)

We are seeking “Expressions of Interest” from parties who have sound business acumen to establish
successful Kawasaki dealerships. For further information on this exciting opportunity and to submit a
strictly confidential enquiry go to: https://kawasaki.com.au/franchise/
®

pure-electric driving range as well
as slash average fuel consumption.
In hybrid mode, the A250e sips
just 1.6 litres of fuel per 100km,
while emitting only 34 grams of
CO2 per kilometre.
Using a standard Type 2 plug, the
battery can be charged on AC power
at a rate of 3.7kW – alternatively, a
Mercedes Wallbox can be installed at
home for $1250, which can provide
up to 22kW on three-phase power.
A DC charging package can also

be optioned for $1490, which uses
a Type 2 CCS plug, and will allow
charging from 10 to 80 per cent in
25 minutes.
Mated
to
an
eight-speed
transmission optimised for hybrid
driving, the A250e sprints from
standstill to 100km/h in 6.6 seconds
for the hatch, with the sedan arriving
0.1s later.
Comfort, Eco and Sport modes
are available, while the regenerative
braking strength can be adjusted via

steering wheel-mounted paddles.
Stored at the rear of the vehicle,
the battery compromises boot space
slightly, down 60 litres in the hatch
to 310L, while the sedan loses 75L
at 355L.
Standard kit includes 18-inch
alloy wheels, MBUX infotainment
system, Artico upholstery, wireless
smartphone charging, pre-entry
climate control and LED headlights.
FULL STORY, PRICING: CLICK HERE
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Chinese brand sales 2019-2020 YTD
9000

Budget bonanza
Chinese brands defy severe market downturn as
buyers flock to value-packed budget offerings
By NEIL DOWLING

PRICE and perceived value for
money have strengthened sales
of the four brands of Chinese
manufacturers on sale in Australia
as each reports higher sales than a
year ago despite sluggish results
from their rivals.
In fact, Great Wall Motors,
Haval, LDV and MG are each up on
both year-to-date and year-on-year
performance, and of the four, only
Great Wall slipped for sales in the
month of August with a negative
1.5 per cent result compared with
the previous month.
In perspective, only three other
brands – Jeep, Lamborghini and
McLaren – posted rises in August
while year-to-date, there were
five non-Chinese brands including
SsangYong (up 174.2 per cent);
Ram (up 34%); Genesis (up
25.3%); Mercedes-Benz Vans (up
5.3%); and Aston Martin, which
lifted by 1.4 per cent.
Most of the reasoning is the
consumer flow to personal
transport due to the Covid-19
virus causing the need for social
distancing. This trend has also
SUBSCRIBE FREE: CLICK HERE

triggered substantial increases in
used-car sales and prices.
Those consumers who either
didn’t want a used car or failed to
see value, moved to budget-priced
new cars which – in the main –
have been led by Chinese brands.
LDV
Automotive
general
manager Dinesh Chinnappa told
GoAutoNews that consumers are
looking for value for money.
“If they don’t want a used car,
there’s a lot of value in an LDV,”
he said.
“I think buyers have, in these
times, become more practical about
choosing a car and more pragmatic
about costs.”
Mr Chinnappa said LDV, like
other commercial vehicle brands,
was also buoyed by the instant asset
write-off offered by the Australian
Taxation Office last financial year.
“LDV also has a strong dealer
network and the vehicles have
become quite visible on the roads,”
he said, adding that LDV recently
sold its 20,000th vehicle in
Australia since launching in 2014.
“That helps to reinforce that
LDV has been here for a while and

ADVERTISE: CLICK HERE
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has become part of the Australian
landscape.”
He said that price is another factor.
The LDV dual-cab T60 4x4 diesel
ute is priced from $30,516 driveaway
through to $39,989. The Ford Ranger
4x4 dual-cab starts at $48,690 plus

MG

2020

on-road costs while the Toyota HiLux
is from $47,515 plus costs.
The LDV D90 SUV range starts
at $35,990 driveaway, compared
with the Mazda CX-8 from $39,910
plus costs and the Toyota Kluger
from $44,850 plus costs.

The LDV T60 dual-cab ute
repeated the rise shown in other
Chinese models with an 18.1 per
cent increase year-to-date and 2676
sales for a 2.8 per cent market share.
FULL STORY: CLICK HERE
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brought to you by Titan DMS

PCA JOINS TYRE STEWARDSHIP AUSTRALIA
By NEIL DOWLING

Hydrogen hub

H2X Snowy

$300m Bundaberg facility gets green light to
produce 6000 tonnes of hydrogen per year
By ROBBIE WALLIS

AN AGREEMENT has been made
for the construction of a series of
hydrogen production facilities along
Australia’s east coast, starting with
a $300 million Hydrogen Hub in the
Queensland city of Bundaberg.
The agreement was signed
by three Australian companies
comprising
Elvin
Group
Renewables, Denzo Pty Ltd and
local fuel-cell electric vehicle
(FCEV) start-up manufacturer H2X,
which will allow for the production
of industrial amounts of hydrogen.
The first steps in the partnership
will involve the development of an
80-megawatt hydrogen electrolyser,
a process which will be split into two
SUBSCRIBE FREE: CLICK HERE

stages of 40-megawatt instalments.
The group – going under the
name Green Hydrogen Australia
Group (GHAG) – hopes that upon
completion, the Bundaberg facility
will be able to produce 6000 tonnes
of zero-emission hydrogen per year.
It is expected that the construction
of the site will provide employment
for the local community, and can
also help develop a range of new
skills training for the renewables
market.
GHAG said the project will aim
to provide as much local content
and manufacturing as possible.
The group anticipates that
the hydrogen produced will be
used in a range of industrial and

ADVERTISE: CLICK HERE

H2X taxi

vehicular applications, while Denzo
representative Ken Mathews said
there is also the possibility of
developing liquid hydrogen.
Liquid hydrogen could become a
viable source of hydrogen fuel after
the CSIRO made technological
breakthroughs 12 months ago,
developing a membrane that can
separate hydrogen from ammonia,
allowing hydrogen to be transported
in liquid form as opposed to gas.
Along with the Bundaberg site,
another
hydrogen
production
facility is planned for Port Kemba,
NSW, where H2X’s production
facilities are based.
FULL STORY: CLICK HERE

PORSCHE Cars Australia (PCA)
has echoed its parent company’s
updated environmental and energy
policy by committing every Porsche
Centre in Australia to sign on to
Tyre Stewardship Australia (TSA)
for tyre recycling.
The commitment ensures all
end-of-life tyres from all Porsche
Centres will be collected and
disposed of by a TSA accredited
recycler, in addition to tyres
from PCA’s car fleet including
those from the Porsche Track
Experience program.
TSA estimates that the equivalent
of 56 million used tyres are
generated from passenger vehicles
in Australia every year but only 10
per cent are recycled.
It has developed new markets for
tyre-derived products, committing $6
million to projects that use end-of-life

tyres in new value-added products.
TSA CEO Lina Goodman said
that although more than half of
Australia’s used tyres are recycled,
upcycled or reprocessed into other
products, the equivalent of 27 million
car tyres are wasted each year.
“These often end up in landfill,
stockpiles or are exported overseas,”
she said.
Of those tyres that are recycled,
uses include soft-fall matting for
playground surfaces; road surfacing;
commercial flooring; rubber and
tile adhesive; brake pads; and as an
alternative fuel to produce cement.
FULL STORY: CLICK HERE

We innovate ...
and we take you with us

Is your current DMS built on aging technologies that
can’t evolve with industry requirements?
Titan’s core is built on a foundation
of modern web-based technologies.
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GUPTA APPOINTED HEAD OF NISSAN NA OPS
the reliance on fleet sales.
NISSAN Motor Company’s chief
A new wave of product for the
operating officer (COO) and the US, including a redesigned Sentra
man leading Nissan’s global revival (Pulsar) sedan and Rogue (X-Trail)
plan, Ashwani Gupta, has
SUV are seen as important
been appointed chairman of
moves to boost sales.
Nissan North America.
Mr Gupta, who has
Mr Gupta is also Nissan
a bachelor’s degree in
COO and was previously
production and industrial
COO for Mitsubishi and
engineering and is fluent in
vice-president of light
Japanese, started his career
commercial
(vehicle) Ashwani Gupta as a commodity buyer for
business for the Renault-Nissan Honda in India.
Alliance.
He joined Renault as a general
He replaces Jose Valls who manager of purchasing for India in
resigned in May as part of a major 2006 and in 2011 became global
personnel change at Nissan. Valls program director of Datsun.
was in the job for only 14 months.
In 2017 he was put in charge
His new role as chairman of North of the global light commercial
America will oversee a new five- business for Renault and Nissan.
member regional board created to
When Nissan took its controlling
ensure profitability for the US market. 34 per cent stake in Mitsubishi
In a statement, Mr Gupta (49) said Motors Corporation, Mr Gupta was
the US sales strategy would move appointed COO of Mitsubishi in
away from chasing volume, and April 2019 following the departure of
toward pursuing profit and ensuring then-COO Trevor Mann, who left the
Nissan has closer relationships with alliance in the wake of the arrest of
dealers and suppliers.
former chairman Carlos Ghosn. He
The US is Nissan’s second- became COO of Nissan in late 2019.
biggest market after China but has
strained dealer relations and poor
PLEASE FORWARD ANY NEWS OF
profitability.
PERSONNEL MOVES TO:
Mr Gupta’s role includes lifting
newsroom@goautomedia.net
the brand image and moving away
from costly factory incentives and
By NEIL DOWLING
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DICELLO EXPANDS ROLE TO AUTOTRADER
By NEIL DOWLING

GUMTREE’S head of Motors,
Richard Dicello, has expanded
his role to become dealer sales
director for both Gumtree Cars and
Autotrader.
In this new role, Mr Dicello
will be pivotal
in launching a
combined
and
single proposition
for car dealers
across the assorted
Carsguide.com.au,
Autotrader.com.au Richard Dicello
and Gumtree Cars offerings.
Carsguide Autotrader CEO Shaun
Cornelius said this offering will
provide three shop windows for
partners, with a combined 38 millionplus visits per month, as well as
access to a strong suite of dealer tools.
He said this would deliver
more value through increased

STODDART TO LEAD WAG

buyer connections and product
improvements. The
combined
proposition offers dealers a
competitive advantage, benefiting
from three powerful car platforms.
Mr Cornelius said Mr Dicello
has already forged strong dealer
relationships through his work with
Gumtree Cars.
“We see this only increasing as
he further embeds himself across
both businesses. We’re excited to
announce Richard’s new role to our
dealer network as the next key step
in our integration planning.”
Mr Dicello brings to the role more
than 20 years of diverse automotive
experience, including as CEO of a
major automotive and leisure finance
and insurance company, uFinance, and
nearly 10 years with BMW, leading
Financing & Alphabet Fleet Services.

WALKINSHAW
Automotive
Group (WAG) has appointed Joel
Stoddart as managing director,
replacing Tim Jackson who is
retiring from Walkinshaw and
Holden Special Vehicles after almost
11 years with the
company,
more
than six years as
managing director.
WAG is to begin
production
on
right-hand
drive
engineering
of Joel Stoddart
GM vehicles, mainly the Chevrolet
Silverado, under the General Motors
Specialty Vehicles (GMSV) name.
Mr Stoddart has been an engineer
with HSV for 22 years. His previous
role with the company was as chief
operating officer.

FULL STORY: CLICK HERE

FULL STORY: CLICK HERE

By NEIL DOWLING

It’s time to
take control!
We can’t affect the past, but
we can control the future
Take advantage of the
exceptional candidates
available right now!
Hire right with Motor Staff,

Australia’s No.1 Automotive recruiter

CLICK OR CALL FOR MORE INFO!

1300 666 562

careers@motorstaff.com.au
www.motorstaff.com.au
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Diesel return

LAUNCH

SEP

Skoda Kamiq
Audi E-Tron/E-Tron Sportback
Ford’s all-new light SUV contender,
the Puma, touches down in
Australia this month to replace the
slow-selling EcoSport crossover.

Suzuki Swift
Porsche 911 Targa
Ford Puma
Mercedes-AMG GT-R Pro
Alpina B3

FULL NEW CAR DIARY: CLICK HERE

Mercedes-Maybach GLS600

VW re-introduces 140TDI variant to Tiguan
Allspace range following WLTP absence
By ROBBIE WALLIS

VOLKSWAGEN Australia has
announced the return of the 2.0-litre
turbo-diesel 140TDI engine for its
family-friendly Tiguan Allspace
seven-seat large SUV, which will
sit atop the four-variant range in
Highline spec at $54,690 plus onroad costs.
The
140TDI
engine
was
previously unavailable in the
Tiguan Allspace due to production

PRICING:

110TSI Comfortline (a)
132TSI Comfortline (a)
162TSI Highline (a)
140TDI Highline (a)

$40,990
$45,490
$53,190
$54,690

SUBSCRIBE FREE: CLICK HERE

restrictions stemming from WLTP
homologation, but has now returned
as the sole diesel variant.
Set to touch down locally in
October, the 2.0-litre turbo-diesel mill
produces 140kW/400Nm, driving all
four wheels via a seven-speed dualclutch automatic transmission.
The 140TDI features the same
specification levels as the petrolpowered 162TSI Highline grade, and
comes as standard with dynamic LED
headlights, daytime running lights and
tail-lights, keyless access and start,
rain-sensing wipers, driver fatigue
detection system, three-zone climate
control, front and rear parking sensors,
and an electrically operated tailgate.

ADVERTISE: CLICK HERE

In addition, the Highline grades
also gain 19-inch Auckland alloy
wheels, dynamic light assist, Vienna
leather upholstery, adaptive chassis
control, heated front and rear outer
seats, electric front seat adjustment
with memory function, 9.2-inch
infotainment system with satellite
navigation and gesture control and
ambient interior lighting.
Standard safety kit extends to
autonomous emergency braking
with pedestrian detection, lane

assist, park assist, adaptive cruise
control, side assist, rear crosstraffic alert, rearview camera, and
front and rear parking sensors with
manoeuvre braking.
Two option packs are available
– the Sound & Vision pack and
R-Line pack – both of which ask
$3000, while a sunroof can be had
for an extra $2000 and metallic
paint for $800.
Volkswagen Australia customer
experience and marketing manager

Jason Bradshaw said the re-addition
of the diesel engine was important
for the brand.
“Diesel remains an essential part
of our model mix, and is a necessity
for many of our customers,” he said.
“It’s good news for everyone
that we can once again offer this
popular variant.”
To the end of August, Volkswagen
has sold 2334 examples of the
Tiguan Allspace, down 23.8 per
cent over the same period in 2019.

“An Autotrader lead is a higher quality lead, these customers know
our address, know our location and they know about our business so
they’re further down the buyer journey and more qualified.”
Tom Kennedy, General Manager Big Box Cars

Take the lead – list with autotrader.com.au

A SMARTER WAY TO TRADE AUTO
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GM to build
Nikola trucks

By NEIL DOWLING

Battery and fuel-cell technology from GM will flow into
Nikola in a $A3b deal

Badger

Tesla loses
altitude

Service in
‘black hole’

The tenuous state of Tesla’s market
capitalisation exposed as GM anoints EV rival

Survey says 250,000 cars missed scheduled
service in Melbourne and heading for 500,000
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GENERAL Motors has stamped a
$A3 billion deal with fuel-cell electric
vehicle hopeful Nikola, taking an 11
per cent share in the EV company and
committing to engineer and build its
2022 Badger fuel-cell ute.
The move is a masterstroke for
Nikola which says the deal will save
it $A6 billion in investments in EV
technology and gives it access to readymade vehicle production facilities.
For GM, the deal offers it a
pathway into EV pick-ups; a segment
where GM makes most of it profits.
The deal coincided with a massive
21 per cent drop in the value of Tesla
shares as Tesla investors sitting on top
of a huge pile of market capitalisation
became spooked by the thought that
GM has secured a shortcut to take on
Tesla’s planned pick-up and trucks.
(See separate article)
It is GM’s second partnership
announcement in less than two
weeks after announcing a joint
venture with Honda to share
costs in building battery EVs and

A one stop shop for
your dealership.
mis@kpmg.com.au

vehicles with conventional internal
combustion engines.
The news also comes seven
months after GM showcased 13 EVs
that it intended to add to its model
range by 2025. These included
a new Chevrolet Bolt EV, GMC
Hummer ute and SUV, a mid-size
Chevrolet SUV, Cadillac Lyriq SUV,
two Buick SUVs and the flagship
Cadillac sedan called “Celistiq”.
GM has 12,000 employees of its
20,000 staff at the Warren, Michigan
technical centre working on EVs.
The tie-up with Nikola – which
plans to launch the Badger in late
2022 and three heavy-duty trucks in
early 2023 – means GM can supply its
own battery EV and fuel-cell systems.
For the 11 per cent share in
Nikola, GM will get $A3 billion
worth of Nikola’s newly-issued
common stock. GM said it expects
more than $A6 billion in benefits
including manufacturing the ute,
and sales of its battery EV and fuelcell technology.
Continued next page
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“The deal coincided with a massive
21 per cent drop in the value of Tesla
shares as Tesla investors sitting on top
of a huge pile of market capitalisation
became spooked by the thought that GM
has secured a shortcut to take on Tesla’s
planned pick-up and trucks.”
Continued from previous page

Nikola said it forecast the deal
would save it more than $A6 billion
in costs relating to battery and
powertrain components over 10 years.
In a statement, Nikola said it
would be responsible for the sales
and marketing of the Badger and
keep the Nikola Badger brand. GM
also will supply batteries for other
Nikola vehicles including three
trucks – the One, Two and IVECObased Tre. The Tre is targeted for
European and Australian markets.
“We are growing our presence in
multiple high-volume EV segments
while building scale to lower battery
and fuel cell costs and increase
profitability,” GM CEO Mary Barra
said in a statement.
At the March launch of the GM
EV model line-up for 2025, Ms
Barra said: “I believe in my heart
that we are going to be leaders in
electrification.
“We’re going to keep working at
EDITION 1039 - SEP 16, 2020

it no matter what others say. They
will either believe, or we’ll show
them, and then they’ll believe.”
The centrepiece to GM’s EV
technology is a new battery system
called Ultium that is modular and
allows different types of cells to be
used in packs ranging in size from
50kWh to 200kWh with a range of
600km or more.
GM makes the Ultium, which
reduces the amount of cobalt used
by 70 per cent to lower costs, with
battery manufacturer LG Chem.
GM said that most of its
upcoming EVs will use 400-volt
battery packs with up to 200kWh
fast-charging capacity while the
GMC Hummer EV and future EV
utes will use an 800-volt battery
pack and 350kWh charging.
The company said both battery
packs can be charged to a 160km
range in 10 minutes.

NOW LIVE IN NSW

Get on board,
don’t get left behind
Exclusive access to franchise dealer
stock with Dealer-Auction.com.au
Saving you time

Time based online
auctions 24/7, 365
days a year

Registrations open NOW

The place to buy
dealer stock

Delivering high
quality stock

™

FULL STORY: CLICK HERE
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Tesla loses altitude

The tenuous state of Tesla’s market capitalisation
exposed as GM anoints EV rival
By JOHN MELLOR

TESLA Motors’ wild ride on the
stock market took on a completely
new dimension last week by
recording the company’s biggestever drop in share price and in doing
so wiped $A100 billion off the value
the market places on the company.
The price gyrations occurred at
a time when three different factors
were at play:
• Tesla has split its shares five-forone in a move designed to make
the stock more affordable.
• Tesla was banking on being
included in the S&P 500 but
missed out.
• EV start-up rival Nikola has
linked with General Motors on
pick-ups and larger trucks.
The price began to rise from
August 11 when Tesla announced
a five-for-one share split. That
means for every Tesla share
investors owned they now
have five shares. The idea is to
theoretically divide the share price
EDITION 1039 - SEP 16, 2020

by five so that it brings the price
for each share more into the reach
of smaller investors and could
be seen as a cynical exercise in
getting more of those drinking the
Musk koolaid to pile in.
Getting to be included in the S&P
500 was also a big deal because it
gives the stock respectability and
tends to attract more serious share
market investors. Many investment
companies like pension funds
religiously base their investment
portfolios on the companies listed in
the S&P 500 and don’t buy outside
that S&P 500 list.
So the first setback that triggered
the sell-off (apart from a bad day for
tech stocks in general) was the bad
news that Standard & Poors rejected
Tesla and left them out for this year.
That pretty much said that Tesla was
not ready to be endowed and the
market had been counting on that
mantle to energise the share price.
FULL STORY: CLICK HERE
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The best
strategies
are built on
partnerships
KPMG’s Motor Industry Services Team
knows that building sales is just the
start of making car dealerships great.
Are you looking for new strategies
to improve after sales, network and
team development, leadership or
succession planning?
We’ll work with you to drive real
value for your business.

Joel Shashoua
Director
Motor Industry Services
KPMG

To find out more, contact the
KPMG Motor Industry Services Team:

mis@kpmg.com.au

© 2020 KPMG, an Australian partnership. All rights reserved. 378288416ENT
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Service in
‘black hole’

No friction
car subscription
Carly promotes your cars, finds subscribers,
handles ID verification, credit checks,
payments, insurance and customer service.
It couldn’t be easier. There’s a reason
we’re the auto industry’s favourite.

Survey says 250,000 cars missed scheduled service
in Melbourne and heading for 500,000
By JOHN MELLOR

A SURVEY by the Victorian
Automobile Chamber of Commerce
(VACC) with the Victorian
Automobile Dealers Association
(VADA) of completed log book/
scheduled services this year has
shown a massive 81 per cent drop
in vehicles presented for service
from period June 30 to August 31
at Melbourne new-car dealerships
located in Stage Four Areas.
This equates to 245,037 fewer
vehicles presented to Melbourne
new-car dealerships from June 30 to
August 31.
The number was released by the
chamber as part of the information
package put to the Andrews
government in a bid to convince
bureaucrats that vehicle service
was not a factor in the spread of
Covid-19 and that to close down
vehicle service in the way it had was
EDITION 1039 - SEP 16, 2020

creating significant increased risk to
road trauma for unsafe vehicles and
a backlog of unserviced vehicles
that may never catch up.
On top of this data, Melbourne
dealers have subsequently been
shocked to learn that the Andrews
government is going to allow
Melbourne people to drop their
dogs in for dog grooming and
collect them again but is not going
to allow people to drop their cars in
for service and collect them again.
The fury in the Melbourne dealer
world is not that they have anything
against pet grooming businesses,
but that the government is simply
not listening to a common-sense
approach to vehicle service which
can be done in a Covid-safe manner.
The survey results put to the
government is data collected from
new-car dealerships and does not
include the hundreds of thousands

SUBSCRIBE FREE: CLICK HERE
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Unlocking the fast-growing car
subscription market is easier
than ever, with Carly.

Find out more

of cars that should have been
presented at independent repairer
workshops during the same period
but were prevented from doing so
by the lockdown measures.
Nor does the data include
franchisee logbook work on
motorcycles, trucks, farm machinery
and similar devices.
The VACC says the figure could
easily be more than 500,000 motor
vehicles by November 30 this year.
It added that this had left a huge

black hole of service operations to be
caught up on when vehicles can once
again be presented for service in
Melbourne and the fear is that many
of these cars will completely miss
out on vital maintenance forever.
The chamber said predictive
analysis has arrived at a figure
that is going to be too large for
the industry and the community
to deal with in the upcoming
months. This will mean that if
current trends continue the amount

of unsafe cars on Victorian roads
during the holiday season will be a
community risk.
According to the survey, on
average each Victorian new-car
dealer in Stage 4 performed 481
logbook services in June 2020
compared with Victorian new-car
dealers in Stage Four in August
2020 which performed on average
only 98 logbook services.
FULL STORY: CLICK HERE
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How LSH is
managing Covid-19

20,038

ABSOLUTE
RESULTS

VEHICLES SOLD

TODAY & TOMORROW

in Australia

5,182

STEP 2

STEP 1

IN-DEALER
CUSTOMER
RETENTION
TRAINING
LSH group is going to great lengths to keep staff
on board during lockdowns
of months; in January/February, we
LSH Auto Australia has set a goal got off to a good start.
that it will come out of the Covid-19
“Covid really started to have a
pandemic crisis with the same number significant effect in March. It affected
of employees as it went in, in an effort everybody, slowed the whole
to support the welfare of all workers.
industry down; both automotive as
This was the undertaking managing well as other industries.
director John Good made
“From a group perspective,
as the Australian arm of the
when we sat down as a
world’s biggest operator of
management team and set a
Mercedes-Benz dealerships
very clear goal – and really
set about planning a strategy
my direct goal was – we’re
for managing its operations in
not going to lay anybody off.
what it could see was a time
We needed to get through
of unprecedented disruption John Good this as a team so we didn’t
to its dealer-based business model.
take any initial knee-jerk reactions.
In a recent interview coinciding
“The team sat down and asked:
with the one-year anniversary of what do we need to focus on?
LSH’s lifestyle centre in Brisbane, What do we need to do to keep the
Mr Good told GoAutoNews company moving? It was very much
Premium: “We came off a positive evident that the number one concern
year last year, we were tracking was the welfare and the safety of the
well at all sites for the first couple team,” Mr Good said.

1,293
SOLD

SOLD

IN-DEALER
APPOINTMENT
SETTING BLITZ
STEP 3

1,590
SOLD

WORLD CLASS
5,173
IN-DEALER
SOLD
SALES EVENT

By JOHN MELLOR
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“So we have battled all through
this from March until now without
any layoffs at all.
“Obviously we’ve had to now
stand down the team members in
Melbourne – particularly on the
sales front while they cannot attend
the office. And we are focusing on
support where we can for every team
member to get through this together.
“One of the initial key points that
I keep stressing to the leadership
team is that we went into the crisis,

into this whole unprecedented time,
with 497 staff members and we are
going to come out of it together with
497 staff members.
“So that was our message to
our employees. We also together
needed to look at what sacrifices if
we’re going to achieve that goal and
we’ve explained those. We had a
positive response from the team and
they understood what we needed to
do together.
Mr Good said that while the

operating
environment
was
challenging, the results from the
business had been pleasing.
As reported in GoAutoNews
Premium last week, MercedesBenz of Brisbane has managed to
hold sales in the half year to June
in a market for passenger cars in
Queensland that had fallen by 20
per cent and has increased usedvehicle sales by 30 per cent.
FULL STORY: CLICK HERE
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LSH reviews
dealership options
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The global pandemic and potential changes in the
retailing model prompts mega-store rethink
By JOHN MELLOR

LSH Auto Australia is currently
reviewing its plans for a new
Mercedes-Benz lifestyle mega-store
for Melbourne as it waits to see how
car retailing in Australia recovers
from the Covid-19 pandemic and
assesses the damage to the economy.
Planned changes to the MercedesBenz retailing model are also now
being factored into the investment.
It has been an open secret that
the property division of Hong
Kong-based LSH Group, which

EDITION 1039 - SEP 16, 2020

was responsible for building the
company’s Mercedes-Benz of
Brisbane Breakfast Creek lifestyle
store, was looking at various options
for a lifestyle precinct flagship store
for Melbourne.
But the company has kept the
details very close to its chest as it
cogitated its ideas and designs and
sounded out planning approvals for
the area around the current store
in Kings Way just south of the
Yarra River. The company owns
a site in Southbank in the vicinity
of the current Mercedes-Benz of
Melbourne dealership.
Managing director John Good told
GoAutoNews Premium in a recent
interview to coincide with the first
anniversary of the Brisbane store:
“The global environment has changed
considerably in the past 12 months.
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“As a group, we were always
taking a long-term approach. We
are still discussing plans in terms of
what we can do for Melbourne, but
some areas of the project are going
back to the drawing board in terms
of the pace of change,” he said.
“Brisbane is really excellent.
So Brisbane has been a very good
learning for us in terms of the
precinct strategy and in terms of
what we can do (with the concept).
Digitalisation is also a key focus as

Customer receives
email and/or SMS
Salesperson
connects and
closes the deal
Customer
watches video

we consider what steps we will take.
“But it is not a blueprint where we
just take the plans out of the drawer
and replicate a mirror image in
either Melbourne or Sydney.
“So, we have taken each of the
elements of what we have learned
out of this Brisbane operation which
have been very positive and very
constructive and then we have looked
at what would be the right approach
for other territories we operate in.
“But what is certainly very

LEARN MORE >
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interesting for us is the precinct
concept and we know we need
to ensure that we are really at the
forefront of how we integrate
all of the different elements to
create the precinct and ultimately
the experience. Combining these
many unique elements including
digitalisation will streamline the
purchasing process and ultimately
the ease of doing business.”
FULL STORY: CLICK HERE
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Site has sold Fords
since 1924
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AAG to retire 36-year Brad Garlick name and
relocate its Ryde showroom
By NEIL DOWLING

ONE of Sydney’s oldest Ford
dealerships, Brad Garlick Ford in
Ryde, is to be closed and relocated
with the long-standing name retired.
The site on Blaxland Road has
been selling Ford cars since 1924,
first as a car yard and, from 1932, as
an official Ford dealership owned by
prominent car dealer Jack R. Englert
(1899-1981). In 1984 it was taken
over by its namesake, automotive
businessman Brad Garlick and
became part of the Australian Auto
Group (AAG) in 2017.
AAG, which is owned by South
African industrial company Motus,
formerly Imperial Holdings, will
from October 1 move the Brad
Garlick Ford assets under the City
Ford name and locate it next door to
Victoria Road.
EDITION 1039 - SEP 16, 2020

The Victoria Road site currently
has AAG’s Isuzu Ute and Hyundai
showroom
but
GoAutoNews
Premium understands the Isuzu
showroom will be closed to make
way for the Ford franchise.
The Brad Garlick Ford showroom,
which was renovated in 2017, is
not expected to continue as a car
dealership and is expected to be sold.
Near-city Ryde has increasingly
been sought after by property
developers building apartments.
Ford Australia spokesman Matt
Moran said there would be “no
change to the service facility in
Hope Street, Melrose Park, nor the
‘Smartlab’ new vehicle showcase/
sales facility at Macquarie Shopping
Centre, Ryde.”
FULL STORY: CLICK HERE
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NAPA CONTINUES EXPANSION WITH NEW STORE IN QUEENSLAND
By NEIL DOWLING

AUTO parts supplier NAPA has
followed up on its promise by
expanding its outlets, most recently
its 20th store in Coopers Plains in
south-east Queensland.
The latest outlet is the retailer’s
biggest store, covering 2600 square
metres and amalgamating three
businesses – Ashdown-Ingram
stores in Archerfield and Ipswich,

and K&M Automotive Services.
NAPA Auto Parts, backed by
US-based Parts Company and its
subsidiaries including GPC Asia
Pacific, launched in April 2019
as the umbrella for business units

including Ashdown-Ingram, Covs,
Appco and ASL.
NAPA said the new location
allows room for an extensive
product range covering electrical,
thermal and mechanical, and has
space for expansion as new brands
and products from global suppliers
become available.
FULL STORY: CLICK HERE
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Subscriptions appeal
to part-time workers

ALICE

ALICE

ALICE

ALICE

ADTORQUE
EDGE

ADTORQUE
EDGE

Sophia Phillips with her Carly subscription car
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People who feel more vulnerable at work are more
likely to favour the idea of car subscriptions
By JOHN MELLOR

THE flexibility of ‘owning’ a car
by subscribing to the use of it is
continuing to appeal to people in
the workforce whose tenure in their
jobs might not be as secure as with
full-time employment.
More and more people who are
alerted to the possibility of having
all the expenses of owning a car paid
for (except fuel) in one monthly fee
package with the added advantage
of handing the car back with one
month’s notice without penalty
if they are laid off, are finding the
concept increasingly attractive
compared with the complicated and
expensive process of quitting a car
that is subject to a finance or lease
deal over years.
Carly, Australia’s first flexible car
EDITION 1039 - SEP 16, 2020

subscription provider, is saying that
car subscription is emerging as a
genuine alternative to car purchase and
leasing across the country, with almost
four in 10 Australians (38 per cent)
now considering subscribing to a car.
The company says that the impact
of Covid-19 on the economy has
many Australians re-considering
their financial commitments and
how they can de-risk their finances.
This shift has been found to be
more prevalent in part-time workers.
New research commissioned by
Carly surveyed more than 1200
Australians and has found that
with the current upheaval in the
Australian economy, 48 per cent of
part-time workers would consider car
subscription instead of buying a car.
This shift towards subscription is

SUBSCRIBE FREE: CLICK HERE

ADVERTISE: CLICK HERE

ADTORQUE
EDGE

more prevalent in part-time workers,
where 48 per cent are now considering
car subscription compared to fulltime workers (44 per cent) or people
not working at all (28 per cent)
Nearly 70 per cent of 18-34-yearolds would consider a car subscription,
with a preference for a no-stringsattached
subscription
option,
suggesting it is attractive to those
either young or currently studying.
Part-time workers face difficulties
securing finance for a car, especially

those who are currently being paid
under JobKeeper. Carly says that
subscription can circumnavigate
that obstacle with minimal risk and
no need for a deposit.
Carly’s research found that 48
per cent of those considering car
subscription have either a university
degree or are currently studying at
university.
Of the 31 per cent of Australians
currently extremely or very worried
about their financial situation due

to the pandemic, 46 per cent would
consider car subscription, and 24 per
cent are more likely to choose it now.
Carly said in a statement: “Parttime workers face difficulties
securing finance for a car, especially
those who are currently being paid
under JobKeeper. Car subscription
can circumnavigate that obstacle
with minimum risk and no need for
a deposit.
FULL STORY: CLICK HERE
PAGE 25

GoAutoNews Premium The business pages of GoAutoNews

AGL offers EV
subscription

EV popularity to rise on the back of a subscription
service for EVs from AGL and Carbar
By NEIL DOWLING

ENERGY company AGL is set to
launch an electric vehicle subscription
service that includes home charging
facilities, maintenance and registration
costs and no lock-in contracts. Prices
will start at $299 a week.
The deal is being offered under
AGL’s “Next” program to customers
within 50km of Sydney and
Melbourne CBDs in partnership with
car subscription business Carbar and
EV charging supplier JET Charge.
AGL’s executive general manager
of future business and technology,
John Chambers, said the Australian
EV market continued to grow but
many customers were reluctant to
commit to buying an EV.
He said the reluctance was based on
the purchase price of an EV, access to
charging points and concerns about
EDITION 1039 - SEP 16, 2020

technological changes.
“AGL’s EV Subscription Service
eliminates these concerns allowing
customers to access the latest
technology as it hits the market,”
he said.
“It’s a convenient option, with
the latest EV model delivered to
the customer’s home and at-home
charging facilities installed but with
the flexibility to swap, upgrade or
cancel the service at any time.”
AGL said customers will have
access to EVs from brands like
Tesla, Jaguar, Hyundai and Nissan.
The service will include registration,
insurance, tyres, repairs, roadside
assistance and carbon-neutral credits.
The company’s website lists
four models – Nissan Leaf ($299/
week), Hyundai Ioniq ($299/week),
Hyundai Kona ($359/week) and
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Tesla Model 3 ($599/week). The
cars are used but low mileage, AGL
said, adding that more models will
be included in the future.
Customers are required to make
a one-off $800 set-up fee and can
change to other EVs, where available,
at no cost every six months.
There is no lock-in contract at the
moment and customers who leave
the program within six months will
have to pay $150 to remove the
home charging equipment.

Mr Chambers said the reason behind
the EV subscription service was based
on strong market fundamentals.
“Over the next few years, more
models will hit the market, prices
will fall in line with petrol vehicles
and fast charging facilities will
allow even greater distances to be
travelled,” he said.
In line with the EV service,
AGL last month became the first
Australian signatory to EV100,
committing to making its 400-strong

corporate fleet entirely EV by 2030.
“These changes will transform
how Australia drives and we
anticipate that by 2030 half of all
new cars sold could be electric,” Mr
Chambers said.
Carbar, which started in 2018,
operates in Sydney, Melbourne and
Brisbane and has a range of used
cars available through participating
car dealerships.
READ STORY ONLINE: CLICK HERE
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Truck sales
continue to ease

If you’re not selling Schmick Memberships,
you’re missing out.

Pandemic triggers fall in August truck sales
– but the outlook appears brighter
By NEIL DOWLING

TRUCK sales continued to fall
through August as the pandemic
squeezed the economy, however
there are some signs that September
could be better and lead to
improvements through the rest of
the year.
The Truck Industry Council (TIC),
reporting on the August sales, said
falling registrations continued the
trend that had been building over
the past few months.
However, it said the drop in sales of
the medium-duty and light-duty truck
and van sectors was accelerating.
TIC CEO Tony McMullan said
economic conditions in Australia
continued to worsen “with our
economy now in a technical
recession for the first time in 29
years, due entirely to the Covid-19
pandemic.”
EDITION 1039 - SEP 16, 2020

“There is also no doubt that August
heavy-vehicle sales have been
directly impacted by the worsening
Covid-19 situation in Victoria in
July and August,” he said.
“With signs that conditions in
Victoria are improving, we hope
to see truck and van sales recover
a little in September and October,
over the August result lows.”
Mr McMullan said the August
data showed that the heavy-duty
truck segment, although still down,
outperformed the other heavyvehicle sectors.
“Australia faces a long road
ahead, however I have no doubt that
the truck industry will continue to
provide the essential road-freight
services required during these
difficult times,” he said.
FULL STORY: CLICK HERE
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AHG REFRIGERATED LOGISTICS REBADGED AS NEW OWNERS TAKE CHARGE
By NEIL DOWLING

AHG Refrigerated Logistics, once
part of Automotive Holdings Group
Ltd (before becoming part of what
was then AP Eagers Ltd) is to have
a new name.
APE sold Refrigerated Logistics
in June for $75 million and its new
owners, Anchorage Capital Partners,
have rebranded the operation
Scott’s Refrigerated Logistics or, in

abbreviated form, ScottsRL.
Anchorage will apply the new
name to the other businesses under
the Refrigerated Logistics banner –
Rand Transport, Harris and SRF, the
latter owning JAT Road Transport.
ScottsRL is Australia’s biggest
integrated refrigerated logistics
business and regarded as the market
leader in temperature-controlled
road and rail transport.

It provides refrigerated logistics
services to a diversified customer
base of food and beverage producers
as well as supermarket chains.
ScottsRL has 24 cold storage
facilities across all Australian
mainland states and a transport
fleet of about 500 trucks and 450
rail containers.
FULL STORY: CLICK HERE
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LSH stays
the course
Breakfast Creek flagship
weathers pandemic and prepares
for fairer trading conditions
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Vic Govt ‘won’t listen’: VACC
Spring Street blasted: “fails to understand” auto retail
sector as lockdown fallout intensifies
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Culinary delights
a la Mercedes
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Shannon Kellam’s boardwalk cafe is
thriving and driving footfall at
Breakfast Creek
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Cox reports record used-car sales

Australian conversion
of Brazilian ute

Used cars still hard to get, easy to sell but Covid-19
restrictions could trim demand

Tough Brazilian EV
ute shaves ownership costs
for underground mining
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